
BU
SIN

ESS M
O

N
T

H
LY

                                                       
A

 D
ELIC

AT
E B

A
LA

N
C

E       
JU

LY
 2018

▲▲

SPONSORING NICHE SPORTS

ALSO INSIDE

▲▲

EGYPT’S SOVEREIGN WEALTH FUND

▲▲

SOUTHBOUND INVESTMENTS

JULY 2018

N O T  F O R  S A L E
w w w . a m c h a m . o r g . e g / b m o n t h l y

BALANCE
Egypt’s new agriculture mix amid
water conservation policies.

A DELICATE

Cover July 2018_Cover.qxd  7/2/18  4:14 PM  Page 1



© Copyright Business Monthly 2018. All rights reserved. No part of this magazine may be reproduced without the prior written consent of the editor. 
The opinions expressed in Business Monthly do not necessarily reflect the views of the American Chamber of Commerce in Egypt.

JULY 2018
VOLUME  3 5 | IS SUE  7

Emerging Trends
18 The Push to Sponsor 
Niche Sports
Companies Look to Back Motorsports
to Increase their Expsure. 

Investor Focus
20 Riding the Wave 
At over 700 km south of the capital,
Marsa Alam beachfront city is building
it repertoire as a business hub. 

Regional Focus
28 Inside Egypt’s First Soverign
Wealth Fund
Egypt attempts to emulate Saudi
Arabia’s sovereign wealth fund
success  

Inside
10 Editor’s Note
12 Viewpoint

6• Business Monthly - JULY 2018

The Newsroom
14 In Brief
An analytical view of the top
monthly news

Market Watch
32 A look into stocks and bonds

At a Glance
34 The Second Home Market 
Egypt in infographs

TOC 18_TOC.qxd  7/2/18  4:13 PM  Page 1



© Copyright Business Monthly 2018. All rights reserved. No part of this magazine may be reproduced without the prior written consent of the editor. 
The opinions expressed in Business Monthly do not necessarily reflect the views of the American Chamber of Commerce in Egypt.

JULY 2018
VOLUME  3 5 | IS SUE  6

8• Business Monthly - JULY 2018

Executive Life
36 Dinning Out
A True Taste of Marrakesh

38 Travel
Three Days in Fez

Suffering from water poverty, the
Egyptian government has placed
limitations on growing water-
intensive crops.

Cover Design: Nessim N. Hanna

Cover Story
22 Egypt’s New
Agricultural Mix

American Impact 
30 The Impact of higher U.S.
Interest Rates
To curb rising inflation, the U.S.
Federal Reserve is raising interest
rates, a move that is worrying
foreign investors in emerging
markets

The Chamber

42 Events

49 Exclusive Offers

68 Media Lite
An irreverent glance

at the press

TOC 18_TOC.qxd  7/2/18  4:13 PM  Page 2



Every Saturday I spend some time alone at a coffee shop near my house. I sit on
my favorite table by the window, quietly sip my cappuccino, and mentally pre-
pare for a hectic week ahead. One of the beautiful things about coffee shops
in Cairo is the sense of familiarity that builds up between people who frequent

the same place. We all respect each other’s personal space and privacy, yet we share some
sort of bond that prompts brief conversations.

One of my recent exchanges was with an elderly diplomat who shared his views on the
wasteful nature of local consumer habits. He pointed to a nearby vacant table, with a half-
empty bottle of water and sugar spilled in the ashtray, and explained that the waiter will
now throw away perfectly good water and sugar in the trash, something which he believes
could have been prevented had the customer simply taken the bottle of water with him
instead of buying another later on. 

While not a recent concern, the topic of water scarcity has been in the limelight over
the past year, especially after the new regulations limiting the cultivation of water-inten-
sive crops. Most of us can’t really estimate the impact the Ethiopian dam could have on
the future supply of Nile water, a fact that prompts very different reactions to the recent
government decisions. That’s why this month our contributing editor, Tamer, has delved
into the issue, presenting the different sides of the story: The limited set of choices fac-
ing the government, the macroeconomic impact, the fears of farmers, and the long-term
impact on soil. This is perhaps my favorite cover story in the brief time I have been with
Business Monthly.

With a sports fever hitting the country, we couldn’t miss the chance to join in but in our
own investment-driven way. David, our staff writer, took a late night bus to attend last
month’s rally in Gouna, in an attempt to explore the underlying reasons niche sports are
not receiving enough sponsorship deals, as opposed to other sports like football.

Moving along the same line, we explore the potential of Marsa Alam as a rising oppor-
tunity for tourism investment. Are serene landscapes and beautiful beaches enough to
make up for lacking infrastructure?

Speaking of investment, in this issue our contributing economist, Mahinaz, explores
Egypt’s first sovereign wealth fund, while examining the success factors of the region’s
leader in the matter.

Finally, in this month’s Executive Life Brennan, our staff writer, takes us on a beautiful
adventure to Marrakesh. She shares her stories tasting amazing cuisine, soaking up the
beautiful scenery, and most importantly meeting the wonderful people of Morocco.

On behalf of everyone at Business Monthly, we hope you enjoy this issue.
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As I wrote in an earlier Viewpoint, “Never a dull moment in Egypt,”
politically, socially, or economically the roller coaster has no stops, neither
does it have breaks. With Egypt’s dismal loss at the World Cup the
commotion followed. Sentiments were high so were our hopes, and the

crash cast a dull mood notably after the loss to Saudi Arabia. However, not much
attention was paid to the remarkable achievements in the Mediterranean Games,
where Egypt grabbed so far 45 medals including several golds. 

Earlier Egyptians again swept the latest squash tournament, topping the global
rankings in both men and women. In many ways this says a lot, the talent is there and
it seems to shine on individual basis rather than on group effort. A case study of
Egypt’s potential if and when properly governed. This applies to all sectors especially
when we notice that Egyptians won four Nobel prizes. One of a kind in the Arab
World. Again individuals?!

Along with the commotion of sports came a second wave of aggressive subsidy
removal, this time targeting water, electricity, fuel, and public transport. The mood in
the street was somber yet muted. Again Egyptians exercised remarkable resilience,
and I believe they still have some reserve enough to weather the storm. 

The move was timed with the new cabinet, which did not come without surprises,
primarily, eight capable female ministers, a defense minister, an interior minister, and
a new head of intelligence. Along with a new young and capable prime minister, looks
like the house is being set for yet another wave of reforms. The change of the
ministers of finance, trade and industry, and the youth was a surprise. They were
generally viewed as good performers at a very delicate stage. Nevertheless, one
observation is clear, young age is becoming part of the selection criteria.

Adding to the political scene, are the negotiations between Al Wafd party, an
opposition party, with the current majority coalition to form a new coalition. This is
a response to the “Future of Egypt” party claim that they are becoming the majority
party. The news is, the dust hasn’t settled on the politics of parties and parliamentary
scene. 

This fall will signify major shuffles settling the political map. We are in a “wait and
see mode.” Finally, some economic pundits are talking about a reform process going
too fast. However, the jury is still out, the economics of Egypt never follow a textbook
case, always intriguing. The economy keeps beating the odds keeping in mind the bulk
of the informal economy.

Last, but not least, comes the news for a new mega natural gas find in the east
Mediterranean that could top the Zohr field by 3X. Would that be the salvation ticket
for Egypt? God still seems to have his mark on this blessed country.

TAREK TAWFIK
President, AmCham Egypt

The Jury is Still Out 

Viewpoint
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One Saturday in May at dawn’s first
light, a convoy of rally cars embla-
zoned with logos of major corpora-
tions like Total, Pirelli, and Orascom
Developments pulled off a main
highway and plunged into the
Eastern Desert. Sports advertising is
– quite literally – entering new fron-
tiers in Egypt.

According to Sarah Moussa, direc-
tor of marketing firm Memac Ogilvy,
companies are branching out into
sponsoring lesser known sports like
swimming, kite surfing, and rally rac-
ing. This trend coincides with the
advertising sector’s strong recovery
amid increasing political stability
since the 2011 revolution, according
to an Oxford Business Group (OBG)
2016 report titled  “Advertising
Expenditure on the Rise in Egypt.” 

The increased market activity has
driven up prices for advertising.
According to OBG, companies could
pay as much as EGP 179 thousand
($10,000) for one 60-second televi-
sion primetime commercial. Online
advertising can be costly as well, with
advertisers required to pay 20 per-
cent in stamp duty.

Moussa says sports advertising is
on the rise, with heated competition
to sponsor in well-established, popu-
lar markets like football. In March,
Daily News Egypt reported that Al-
Ahly club had signed broadcast and
sponsorship deals with Presentation
Sports and Saudi company Sela Sport

for an eye-popping EGP 400 million.
Smaller-scale sports offer more afford-
able sponsorship options, along with
the possibility of connecting with tar-
get consumer groups and capitalizing
on a sport’s growth potential. 

Niche sporting activities tend to
have certain commercial drawbacks,
including difficulty establishing prof-
itability upfront and appealing to
audiences beyond the fan base.
Companies need to consider whether
or not a given sport matches their
marketing strategy before signing a
sponsorship deal.

Connecting with
Consumers
“The advantage of sports advertising
is that you are talking about what
people are excited about,” says
Sameh Saeb, Shell Egypt’s lubricants
marketing director. “You can create a
dialogue with the consumer.”

For Saeb, this ability to connect
with customers can exist not only with
wildly popular sports in Egypt like
football, but also with less-established
activities like motorsports, a key focus
of Shell’s global sponsorship strategy.
“We thought Egyptians were not into
motorsports,” says Saeb, “but there is a
real passion for it.”

Fuel and automobile companies
have started financially supporting
rally raid racing, which involves dri-
ving modified vehicles through

As sponsorship spending in well-established sports like football spiral higher and higher, advertising
opportunities are emerging in Egypt’s lower profile sports.

BYDAVIDWOOD
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desert terrain. Total and Pirelli sponsor
teams in Egypt’s small rally community,
and Shell is considering following suit.

Moussa credits small sporting commu-
nities like Egypt’s rally racers with draw-
ing a “strong and loyal crowd” and staging
well-organized events. Advertisers can
reach a more defined target group very
effectively, especially because small-scale
sponsorship validates the participants’
hard work and dedication, which might
otherwise go unnoticed.

More obscure sports also can offer
sponsors significant growth potential.
Omar Amin, who drives for the Amino
Brothers team sponsored by Pirelli,
explains that rally racing has a surpris-
ingly strong reputation with a wider
Egyptian audience. Until three years
ago, Egypt played host to the Rallye des
Pharaons, an international event that
drew national media coverage.

With enough sponsors, Amin hopes
Egyptian rally racing can return to its
former glory, possibly even sending
teams to widely covered events like the
Abu Dhabi Desert Challenge.

Moussa says growth potential exists
in other sports, such as swimming, with
Egyptians rallying around the exploits
of champion Farida Osman. Other
water sports like rowing, kayaking and
kite surfing all have strong local com-
munities, she says, and dovetail neatly
with government efforts to attract
water sport tourism to Egypt.

Finally, niche sports usually offer
attractive pricing structures for
sponsors. Amin says sponsoring a
rally team in Egypt can be done for
less than EGP 1 million per year, a
small price to potentially “touch base
with international rallies.”

Challenges in
Selling the Concept
Amin, who has a marketing degree,
acknowledges rally racing will never

reach as many consumers as more
established sports like football. His
team, Amino Brothers, has marketed
itself to potential sponsors as a “premier
brand” given the relatively high average
wealth of rally fans in Egypt.

Moussa agrees that sponsors may
have trouble reaching a wider audience
than a sport’s dedicated fans. The 2018
Gouna Rally Special, drew some media
coverage –including sponsorship from
radio station Nile FM– but nowhere
near the attention once received by the
Rallye de Pharaons. International dri-
vers no longer compete in Egyptian ral-
lies due to safety concerns, which has
adversely affected the sport’s marketing
power, according to Ahram Weekly.

The expense associated with some
sports can also limit the breadth of their
advertising appeal. Moussa points out
that some Egyptians may not be able to
afford a sporting product marketed in
connection with a water sport like
swimming. For rally racing, Amin
admits that people usually need a base
level of personal wealth to become a dri-
ver, given how expensive the sport is
and the relative lack of sponsorship
right now.

Another key challenge is for sports
organizations to explain why their activ-
ities would be a good fit for the market-
ing strategies of potential sponsors.
“The first problem is making the spon-
sor understand what we do,” says Amin.

Companies need a realistic, clear pic-
ture of what return they can expect on
their investment. According to Moussa,
sponsors usually require objective data
about such factors as fan base demo-
graphics, as well as an established track
record of successful events. 

Hany Habib, commercial director of
Pirelli Egypt, says the Italian tire com-
pany agreed to sponsor Amino Brothers
because the team made an impressive
business case. However, not all organi-
zations are so savvy as Amino Brothers,

with the team’s extensive contacts in
the Cairo business community. 

Sponsorship applicants also should
sell the emotional story of their sport,
according to Moussa. In particular,
companies are more likely to associate
their brands with “heroes” who can
spearhead a marketing campaign. In
Egypt, Osman and Nour el Sherbiny
have raised the profile of swimming and
squash, respectively.

If a sport has a hero, “the brand can
empower that hero […] so that the
sport grows with it,” says Moussa.

Finding the Right Fit
In considering sponsorship for a less-
er known sport, much will hinge on
alignment with a company’s market-
ing strategy.

Amino Brothers is a natural fit for
Pirelli, which already invests heavily in
motorsport’s marquee competition,
Formula 1. Rally racing gives Pirelli a
chance to market and test off-road tires
in Egypt’s rugged conditions.

Amin argues that smaller sports orga-
nizations often have more flexibility in
catering to a sponsor’s marketing goals.
“We try to merge our business plans
[with sponsors’],” says Amin. Amino
Brothers has appeared at motor shows
and exhibitions on behalf of various
sponsors,  and the team assisted proper-
ty developer Sabbour with a road safety
awareness program.

Companies and sports organizations
can’t manufacture this chemistry,
Moussa cautions, it requires diligence to
find the right fit. Small-scale sponsor-
ship allows companies to “leverage
momentum,” she says, “but you want it
to be a natural fit.”

If such a two-way street exists  where
a grassroot sports activity complements
a company’s overall marketing strategy,
then making a dream come true could
be profitable as well. ■

Emerging Trends
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The 2017 Travelers’ Choice Awards on
TripAdvisor, a prominent travel website,
ranked a picturesque part of Egypt’s
Red Sea coastline as the third best
beach in the Middle East. You will not
find this beach near Hurghada or Sharm
el Sheikh, or even on the North Coast.
It is Sharm el Luli on the Red Sea coast,
60 kilometers south of Marsa Alam.

In recent years, Marsa Alam has con-
tinued to emerge from the long shadow
of established coastal tourism destina-
tions. In the past, it struggled to attract
visitors due to its location –a grueling
730-kilometer drive from Cairo- and a
glaring lack of infrastructure. 

Yet tourists have begun to arrive en
masse. Hossam Helmy, a member of the
Investors’ Association of Marsa Alam,
says the city enjoyed a 32 percent increase
in visitors last year compared to 2016.

Significantly, Marsa Alam attracts
tourists from the lucrative European
market. An average of seven tourists per
minute arrived at Marsa Alam
International Airport last year, a member
of the Investors’ Association told
Masrawy news website. Moreover, travel
website FVW reported the airport was
one of the top 10 destinations for pack-
age tours from Germany in May 2017. 

Investors believe the expanding cus-
tomer base is just one reason to consider
business opportunities in Marsa Alam,
which also has exquisite natural features,
proximity to important touristic sites,
and the potential for continued growth.
They concede, however, that investment

decisions must take into account factors
like location, infrastructure costs, and
environmental restrictions.

Marsa Alam might still lack the level of
development of more established rivals,
but for the savvy investor this blank can-
vas may be enticing.

Next Coastal Hub?
Marsa Alam’s natural beauty is self-evi-
dent with a dazzling array of coral reefs,
beautiful landscapes, and crystal-clear
water. The area has lured tourists in
earnest since 2008, according to Kevork
Kouyoudjian, chief commercial officer of
Orientals for Urban Development
(OUD), a real estate developer.
Kouyoudjian believes divers have started
to prefer the city over Hurghada and
Sharm El Sheikh, Egypt’s traditional
powerhouses for reef tourism.

Samy Samuel, sales and marketing
director for real estate developer Blue
Stars for Touristic Investment, touts
Marsa Alam’s climate, which makes it a
year-round destination. The dry summer
heat offers a welcome respite from
Cairo’s humidity, he says, while “in winter
and autumn, the weather is perfect – you
need only a shirt and shorts.”

The area began seeing more visitors with
the opening of Marsa Alam International
Airport in 2003, which Samuel believes has
made Marsa Alam “well known in Europe.”
Samuel says his company attracts invest-
ment from many Egyptians there, while
luring visitors from Germany, Italy, and else-
where on the continent.

According to Kouyoudjian, Marsa
Alam shows strong signs of ongoing
growth. The area experienced a notice-
able downturn in tourism following the
2011 revolution, he says, but the  lull
ended in 2016 when, he says, “investment
went up in a big way.”

“Big players” are starting to enter the
hospitality industry in Marsa Alam,
Kouyoudjian says. While offering no
details, he says OUD is negotiating man-
agement deals for its various resorts in
Marsa Alam with chains, three of which
are multinationals. 

In addition to hotels, Kouyoudjian
believes “space exists for commercial or
retail stores” because Marsa Alam is not
saturated with small businesses catering
to tourists. These kinds of enterprises
also could operate within the resorts
around Marsa Alam, which have good
foot traffic.

Building Infrastructure
While Marsa Alam’s low-key feel stands
out as an important enticement for
some, its relative lack of development
still places the resort at a disadvantage.
Helmy says developers receive infrastruc-
ture assistance from Red Sea
Governorate only inside the the city lim-
its, but not beyond. He notes that
installing utilities can cost about $65 per
square meter in remote areas.

Serag el Din Saad, former head of the
Tourism Development Authority (TDA),
justified the dynamics of the policy in a
2016 interview with Invest-Gate
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magazine. “Land assigned to the authori-
ty does not have any infrastructure, nor is
it easy to access. Part of the role of the
authority is to help overcome such obsta-
cles in terms of attracting both investors
and tourists,” he said. “As a solution, the
authority currently offers land at compet-
itive prices, while developers equip the
area with the needed infrastructure, thus
allowing these areas to flourish.”

On a positive note, Kouyoudjian cites
recent infrastructure improvements, such
as a new highway connecting Marsa Alam
and Esna (near Luxor). This allows
tourists to easily visit some of Upper
Egypt’s most famous sites. Kouyoudjian
believes the region would benefit from
cheaper air travel. At present the airport’s
owner, Kuwait-based El Kharafi Group,
makes tickets to Marsa Alam more expen-
sive than to other Egyptian destinations.

Don’t Touch the Reef!
For Helmy, however, limited infrastruc-
ture pales in comparison to the chief
headache facing potential

investors in Marsa Alam:

choosing
the right place to develop. “If you are in
the right location [and] able to enter the
water, your business will be 100 percent
successful,” says Helmy, “and if you are in

the wrong location on the coast, it’s not
wise at all to invest any money.”

He says Marsa Alam’s coastline is as
varied as it is beautiful, and those geo-
graphical differences can have serious
consequences for commercial ventures.
The area’s marsa bays enjoy the highest
occupancy rates because they offer sandy,
safe access to the reef for tourists. Lands
by sharm bays are much less attractive
because it is very hard for divers to access
the water, even though it features high-
quality coral.

Reef access relates to a separate chal-
lenge for developments in Marsa
Alam: environmental
regulations. Strict
laws prohibit swim-
mers from damag-
ing the jewel in
the town’s
crown, its 

glittering
coral. 

Helmy
compares

the situation
to Hurghada,

where developers
were allowed to build

over the reef. “In Marsa
Alam, this has never happened,

and it will never happen.”
Helmy refers to a cautionary tale

from about a decade ago, when an
investor purchased land where guests
were not allowed in the water. The
project failed spectacularly. The

resort closed, and the owner was
forced to pay millions to the local
government and environmental regu-
lator. “This is an example for anyone
else,” he says. “Don’t touch the reef!”

Dreaming Big
Dreams are not in short supply at
Marsa Alam. “This area could be the
French Riviera,” says Atef Abdel
Latif, another member of the
Investors’ Association. “[Marsa

Alam] can be visited
[ throughout ]

the year,
[but] the

F r e n c h
Riviera season is

more in summer.”
Abdel Latif ’s prediction of an

Egyptian Riviera at Marsa Alam may
seem far-fetched, but the expansion
of the tourism industry has been
impressive, and local investors see an
opportunity for Marsa Alam to capi-
talize on its comparative advantages
over Egypt’s coastal heavyweights.

Marsa Alam has the best dive sites
in the world, says Helmy, while man-
aging to maintain a rustic nature that
is “still virgin.” Kouyoudjian adds his
own assessment of where Marsa
Alam fits in the hierarchy of
Egyptian beachside getaways. “I have
lived in Sharm El Sheikh. I have lived
in Hurghada,” he says. “But Marsa
Alam […] is the up-and-coming
tourist hotspot in Egypt.” ■

Business Monthly -       2018

Investor Focus

Egypt’s tourism industry has been slowly recovering in recent
years. Little Marsa Alam is bouncing back stronger than most
areas, but does it offer promising investment opportunities?
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In response to rising concern about water security, the `egyptian government introduced a replacement
policy to the country’s agriculture mix. A move that raised both praise and apprehension.

By: Tamer Hafez

Egypt’s New Agriculture Mix

The Reality of Egypt’s
Water Supply 
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“Our idea is to stop importing crops that
do not need much water by growing them
domestically in place of more thirsty
crops. We are just changing the country's
agricultural mix. There isn’t a negative
impact due to the replacement strategy
we are adopting.”

•23Business Monthly - JULY 2018

Cover Story

Upon hearing the government had passed a law to
reduce cultivation of rice and freeze cultivation of
bananas and sugarcane, Hajj Abdel Meguid, a 61-

year-old rice farmer from Kafr el Sheikh governorate, trav-
eled to Cairo to find out how it might affect his plot. He got
nowhere, despite several meetings with ministry officials over
the course of two weeks. “I never imagined a day when I
would find myself not cultivating rice,” says Abdel Meguid.
“It has been in my family since my great-grandfather.”

If his land is included in the restriction, Abdel Meguid
would see his income drop to almost nothing and his liv-
ing costs rise since his family eats the rice he cultivates
instead of buying bread. “Why would we buy bread when
we have free rice?” he asks. Similar hardships could be

felt by anyone whose livelihood is related to the three
impacted crops. 

On a macroeconomic scale, the issue taps into the likeli-
hood of a rise in import costs and export revenue decline.

At 55.5 billion liters of water per year from the Nile, the
government has declared Egypt a water-poor nation where
conservation measures must be applied. A January proposal
to regulate production of bananas, sugarcane and rice was
approved by Parliament in April. “Egypt has always wit-
nessed changes to its agriculture landscape, mainly due to
food subsidies and government price caps on farmers,” says
Maher Abou Gabal, head of marketing at Yara International,
a produce-packaging company. “However, this news means
the shift should be much faster and more dramatic.”
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Accordingly, experts stress that the
government must find and subsidize
alternatives to compensate for any
shortfall in the supply of two strategic
crops, rice and sugarcane, as well as
the mostly exported banana crop.
“The critical balancing act is to ensure
this decision doesn’t turn into a severe
shortage that would impact the entire
economy,” says Mostafa el Nagary,
head of the rice committee at the
Agriculture Export Council.

Achieving Water Security
“Our biggest challenge is the fact that
water supply will remain the same as
the population and industry grow at a
rapid pace,” says Abdel Latif Khalid,
head of the irrigation department at the
Ministry of Water Resources and
Irrigation. Annually, Egypt consumes
114 billion liters of water: 60 billion
liters from the Nile and wells, 34 billion
liters of imported bottled water, and 20
billion liters from desalination plants
and recycled agriculture wastewater. As
Ethiopia begins filling its Renaissance
Dam, Egypt’s supply of Nile water will
probably decrease further.

Accordingly, the Ministry of Water
Resources and Irrigation has been
looking at ways to reduce consump-
tion. Most recently, it modified the
long-standing 1966 agriculture law to
allow the government to limit or ban

cultivation of crops that require large
amounts of water. “Our idea is to stop
importing crops that do not need much
water by growing them domestically in
place of more thirsty crops. We could
import the latter if demand surpasses
supply,” says Khalid. “We are just
changing the country's agricultural
mix. There is no negative impact on
reserves because of the replacement
strategy we are adopting.” Parliament
gave its blessing to the plan in April.

Others see importing rice as a
macroeconomic benefit. “We need
wheat and rice. They consume 3,000
and 8,000 cubic meters of water a year,
respectively. And we import the former
and grow the latter,” explained Abdel
Hamid el Demerdash, head of the agri-
culture committee in Parliament when
announcing the plan. “I believe it
would be better to do the opposite.”
The same argument applies to sugar-
cane and bananas, he added.

Rice plots are expected to drop from
1.1 million acres currently to 724,000
acres starting next cycle. “This 35 per-
cent drop is based on research con-
ducted before the construction of the
High Dam that found, which rice plots
should not exceed 700,000 acres if it is
built,” notes Khalid. 

Meanwhile, sugarcane and banana
cultivation will not be allowed to
expand beyond current plot alloca-

tions. These limitations will not apply
to government-owned plots and land
allocated by the Ministry of
Agriculture for research and develop-
ment. According to Khalid, the caps
will save 1.25 billion liters, slightly
more than 1 percent of the 114 billion
used annually. “These savings will go
to drinking water,” he adds.

Food Security in
the Crosswind
Abdel Meguid, the worried rice
farmer, understands the government
needs to conserve water. “Yet, each of
those crops is economically vital for
the country,” he stresses. Rice, for
example, can be stored for long peri-
ods and is a staple in the diets of poor
Egyptians, used in dishes such as
koshary. Many households use the
staple as the spine of their main
meals. 

Importing rice was given a trial run
last year. “We brought in 100,000
tons of Indian rice in 2017, which is
a small amount, yet there is still stock
we are auctioning off,” says Ragab
Shehata, head of the rice division at
the Federation of Egyptian Industries.
“The Egyptian palate will always pre-
fer short-grain white rice that is culti-
vated locally.” The country currently
does not import rice due to a ban on
exports since 2008.
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Perhaps a bigger problem with
rolling back rice cultivation is it could
leave land unusable. “Rice is one crop
that can survive in soil with high salt
content, and leave it arable for other
crops. If we don’t cultivate rice, the
plots will go barren in one cycle,” says
Ragab. The Mediterranean coastline is
eroding 24 to 36 meters a year, a total
loss of 2.7 square kilometers along the
entire shoreline, according to a 2016
research paper by the National
Institute of Oceanography and
Fisheries. Farmers could manually
remove the salt in the soil just before a
new cycle, but Ragab says that would
be “very expensive and time consum-
ing.” Abdel Meguid says that if he is
not allowed to grow rice, he will rent
out or sell his land to a developer or
farmer who can incur these new costs. 

Limiting sugarcane cultivation will
have a substantial impact on Upper
Egypt, which has refining facilities in
Kom Ombo, Aswan, Minya,
Hawamdeh, and Beni Suef gover-
norates. The refineries are government-
owned and not on the agenda for pri-
vatization, therefore they could end up
importing semi-refined sugarcane at an
additional cost.

At the same time, jobs throughout
the labor-intensive sugarcane supply
chain will be lost. “We must not dis-
count those who clean rice and sugar-

cane from the hay and transport it,
who are all informal,” says a sugar-
cane grower in Upper Egypt who was
in Cairo trying to get an exemption
from the freeze. If he fails, he will send
his three children to Cairo or the New
Administrative Capital to find work.

Furthermore, the decision to limit
banana cultivation has drawn criticism
from the farmer’s union, as nearly half
the crop is exported, reaching 600,000
tons of exports during the last growing
season, according to Ministry of
Agriculture statistics. “What deter-
mines whether a crop is strategic or
not? Is it that Egyptians can do with-
out eating it? Or is it that a strategic
crop is always in demand abroad?”
asks Mahmoud Madany, head of the
Agriculture Research Center and a for-
mer banana grower. 

Macroeconomic Hurt?
Whether Egypt’s economy will suffer
long-term is a matter of debate.
Shehata is not worried that the crop
restrictions will impact consumer
prices this year, however he is con-
cerned about what will happen in
2019. “We already have sufficient
stockpiles from this season to last into
early 2019,” says Nagary. 

Aly Ragab, head of the Kafr el
Sheikh Farmers Union, which pro-
duces more than half of Egypt’s rice

crop, explains that by the end of the
year, prices likely will increase to EGP
15 per kilogram from the current EGP
9 for subsidized rice. “We are reducing
the available acreage by a third nation-
wide, and this should cause a signifi-
cant drop in supply,” he comments.

In anticipation of the possible short-
ages, the government announced in
early June it will import white rice sim-
ilar to the domestic strain. 

Taking the long view, Khalid says
farmers could still grow rice, bananas,
and sugarcane once new water-effi-
cient strains are approved. “The
Agriculture Research Center is work-
ing to develop new variations, but it is
very hard,” says Hamed Abdel
Dayem, spokesperson for the Ministry
of Agriculture. The aim is to get the
same yield from 700,000 acres as 1.1
million acres planted with the tradi-
tional strain, according to Khalid. A
researcher at the center who asked to
remain anonymous notes that develop-
ing a new strand of crop can take 15
years before it is widely used.

In the wake of the Water Resources
and Irrigation Ministry announce-
ment, rice processors have seen fluctu-
ations in supply. “There has been a sig-
nificant drop in what is available,”
says Ahmed Kassab, owner of a rice
business in Gharbia governorate.
“Meanwhile, demand is rising.” He
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says his rice production is about a fifth
of what it was as more and more farm-
ers store their crops in anticipation of
shortages. Abdel Meguid, the rice
farmer, declined to comment as to
whether he has held back more rice
than usual.

The result has been rising prices
throughout the supply chain.
According to Magdy el Sheraky, head
of the Agriculture Reform Authority,
the cost of high-quality rice has
increased from EGP 6,500 per ton to
EGP 8,000 this year. “This has not
affected consumer prices because these
price hikes are related to panic about
securing a supply for 2019,” he says.

Sarhan Soliman, an agriculture
economics professor at Cairo
University, foresees a shortage of
about 4 million tons a year by 2020.
“I think this will cost Egypt a lot of
dollars given that we have self-suffi-
ciency today,” he exclaims.

Marketing Problem
Compounding the macroeconomic
outlook of limiting rice and sugarcane
cultivation is the government policy
guaranteeing the purchase of strategic
staples, whether directly in the case of
rice or indirectly via state-owned sug-
arcane factories. Moreover, while the
state buys at prices significantly lower
than the open market, farmers are
guaranteed a predetermined amount.

This policy is the main impetus for
Abdel Meguid to continue to grow
rice. “You don’t worry about any-
thing,” he says. “The government will
buy everything, every year, and that is
guaranteed.”  

Asking farmers to cultivate crops
not covered by the guarantee pro-
gram can encourage them to turn
their backs on agriculture and sell
their land to corporations or devel-
opers. “Many small farmers are only
able to survive by being part of that

government guarantee,” says
Hussein Abdel Rahman, head of the
General Farmers Union. “Farmers
have zero experience in selling to
anyone other than the government,
whose prices are preset.”

Worse still, if demand for a crop
falls, a farmer might be unable to
sell what he produces for enough to
cover his costs, or he may pay to
store the crop until demand
rebounds. “In many ways, the
farmer would have to be a marketer
with connections to the business
world and a top-notch negotiator to
ensure the crop is sold,” says
Nagary. “Somehow, I don’t think
that will ever happen.”

New Agriculture Mix
Options are few for farmers hurt by
the rice-sugarcane-banana decision:
find alternative crops or sell their
land. Nagary, of the Agriculture
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Export Council and a former rice
farmer, says potatoes and sweet
potatoes can replace rice because they
also can be grown in salty soil and
have comparable dietary benefits. 

On the ground, however, such a
switch poses a host of problems. “For
one, rice can be very easily and cheap-
ly stored all year round. Vegetables and
fruit can barely survive for weeks,”
says Abdel Meguid. “If I shift to pota-
toes or sweet potatoes, I must find a
buyer for all of my crop. If I can’t, I
might as well throw it away. I am not
sure that this is feasible.” He notes that
while potatoes are highly exportable,
he and other small farmers don’t have
access to traders who can sell their pro-
duce outside Kafr el Sheikh gover-
norate, let alone abroad. “I always sell
rice directly to the government,
because it will always buy all I can pro-
duce,” he adds. “For potatoes or sweet
potatoes, the government doesn’t buy

either in meaningful quantities. This is
why I need traders.”

Another potential alternative to rice
is maize, which can be used as animal
fodder to compensate for the loss of
rice shells, says Nagary. However, cul-
tivating maize would require salts to be
removed from soil every season. 

As for bananas, replacing them with
other crops might yield good profits
for farmers who serve only the local
market. “Bananas take six months in
the ground. It is one of the longest-
maturing fruit crops, and this means
opportunities to cultivate anything else
are very limited,” says Abou Gabal.
Meanwhile, sugarcane stays in the
ground for an entire calendar year. “If
you cultivate horticultural crops, you
can get three harvests a year with good
potential to export,” he adds. Wheat in
winter and maize in summer can also
be a good combination to replace
bananas and sugarcane, according to
Abou Gabal.

No Policy, Only
Decisions
According to experts, this is far from
ideal, as it follows common miscon-
ceptions from days past. For example,
Abdel Rahman says 60 percent of the
water required to grow rice is recycled
agriculture water used to keep the soil
moist. “Through this recycling, rice is
not so thirsty,” he says. “I don’t think
that in choosing rice that the govern-
ment has accounted for the effect of
recycled water.”

The other problem farmers have
with the state is the suddenness of the
decision. “They are telling us the deci-
sion will be enforced in the next cycle,
while today many farmers are buying
supplies and signing contracts for the
next season,” says Abdel Rahman.
“This means farmers could lose a lot of
money.”

More worrisome, according to
Abdel Rahman, is that by citing water
poverty as the reason, the government
might very well be paving the way for

additional crop regulation in the
future. “What we are witnessing now
is a complete change in Egypt’s agricul-
ture policy,” he points out.

As a result, farmers expect the gov-
ernment to announce alternative low-
water crops to replace water-intensive
crops, with similar guarantees to entice
them to continue to plant. “At least ini-
tially, the government needs to retain
the same role with the replacement
crops as it has with rice and sugar-
cane,” says Nagary. 

While Mohsen el Botran, a former
deputy agriculture minister, acknowl-
edges the challenges of imposing bans
and limits on cultivation, he sees a real
opportunity to expand this policy to cre-
ate a national agriculture strategy.
“Farmers have never cultivated their land
as part of a bigger strategy. It was all very
random, and this wasted our resources,”
he says. “This can’t continue, and a par-
tial ban or limits will not work. We need
a long-term plan to determine what
and how much will we cultivate.”

One such plan would be to adopt
more advanced irrigation methods to
stop wasting water. “Right now, every-
one talks about alternative crops, but
no one talks about developing new irri-
gation methods,” says Madany, noting
that simply changing the crop mix is
sustainable only for so long. “Having
an efficient, water-saving irrigation sys-
tem that is constantly being developed
is the sustainable solution to any coun-
try’s water problem.”  

A three-track strategy of replace-
ment of inefficient crops, water con-
servation, and developing new strains
may be the only sustainable solution
for a country such as Egypt, with a
booming population and dwindling
resources. “We need to have a plan
that works on these three pillars
across successive governments to
develop and assess various scenarios,
and identify how much each one will
cost the country in terms of cash,
time, and water and food security,”
says Madany, “in short, we need a
long-term plan.” ■
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Though sovereign wealth funds are common
throughout the MENA region, particularly
among Gulf Cooperation Council (GCC) coun-
tries, Egypt’s first such fund will differ markedly
when launched later this year. 

Sovereign wealth funds typically are funded
with money from central bank reserves that
accumulate as a result of budget and trade sur-
pluses, and from revenue generated from
exporting natural resources, such as oil. Egypt’s
fund, however, is expected to focus on managing
underutilized state assets, which currently stand
an estimated 3,000 units, according to a
Cabinet statement in April. 

The fund initiative is an outgrowth of Egypt
Vision 2030, the government’s sustainable devel-
opment strategy (SDS). “Egypt Vision 2030 rep-
resents a foothold on the way toward inclusive
development, thus cultivating a prosperity path
through economic and social justice, and reviving
the role of Egypt in regional leadership,” accord-
ing to the Cabinet’s website. “SDS represents a
roadmap for maximizing competitive advantage
to achieve the dreams and aspirations of
Egyptians for a dignified and decent life,” it adds.

Egypt’s fund will have authorized capital of
EGP 200 billion and paid-in capital of EGP 5
billion, with 20 percent coming from the gov-
ernment, announced Hala el Saeed, the minister
of Planning, Monitoring, and Administrative
Reform, during an April press conference. Its
board of directors will be made up of represen-
tatives of various ministries, including finance
and planning, she added. The government will
own the fund, though private investors will be
able buy majority stakes in any sub-funds and
affiliated companies.

“Egypt has humongous assets and many are
not utilized, so having a fund that owns these
assets and focuses on proper utilization is defi-
nitely a very good step,” explains Omar el
Shenety, managing director of Multiples Group,
a private equity and investment advisory firm.
“There are many enterprises the government
still owns and operates. Some will be listed on
the stock market, while others will need some
focus and restructuring to generate value.” 

Lessons Learned from Saudi Arabia
Saudi Arabia stands out as a regional leader
when it comes to operating several sovereign
wealth funds. The Sovereign Wealth Fund
Institute (SWFI) estimates the combined assets
of all funds worldwide at $7.58 trillion at the end
of last year, with the kingdom accounting for 9.5
percent of the total.

Beginning with the Saudi Arabian Monetary
Agency (SAMA), which was launched in 1952
and is supported by a massive pool of foreign
currency reserves, allowing it to retain its posi-
tion as the world’s fifth biggest sovereign fund in
the 2017 ranking with a net worth of $494 bil-
lion, according to the SWFI. Following the
same trajectory is the Riyadh-based Public
Investment Fund (PIF), established in 1971, was
11th, with assets of $223.9 billion and accounted
for 70 percent of Middle East sovereign fund
investment last year.

Major deals signed by the PIF last year includ-
ed a commitment of $45 billion to the technol-
ogy-focused Vision Fund of Japan’s SoftBank
Group and $20 billion to an infrastructure fund
with Blackstone Group. In addition to a $1 bil-
lion investment in Virgin’s space companies.

The PIF seeks to invest through equity, loans,
or guarantees. In addition, it allocates public
funds to strategically significant projects that
can’t be implemented by the private sector alone
due to insufficient experience or capital.

In efforts to position the fund among the
world’s largest, the Saudi Kingdom launched the
PIF Program (2018-2020) in October as one of
12 programs under the Saudi Vision 2030. PIF’s
program plans to increase its total assets to
$400 billion by the end of 2020.

Saudi Arabia went through a boom-and-bust
cycle as oil revenues fell from SR 368 billion in
1981 to SR 74 billion in 1986, causing huge
drops in the fund’s reserves and negatively
affecting the standard of living, according to a
2009 study titled “Rentier Exceptionalism: Oil
and Political Mobilization in Saudi Arabia.” A
rentier state is one that derives all or a sub-
stantial portion of national revenues from
indigenous resources. 

Regional Focus
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Another challenge occurred in 1998, when
Brent crude stood at $13 a barrel in real terms,
with a break-even price for Saudi Arabia of
$20.4. SAMA’s foreign assets were just $46.9 bil-
lion, with government debt as a percentage of
GDP was 102.2 percent, according to the
International Investor.

Brent prices began to rise two years later, hit-
ting $28.6 a barrel. By 2013, Brent was $108.8 a
barrel and Saudi Arabia’s break-even point was
$92.8. SAMA’s foreign assets totaled $725.7 bil-
lion, and government debt as a percentage of
GDP was 2.2 percent.  

Customizing Egypt’s Fund 
While, the similarities between both Middle
Eastern economies leaves room for Egypt to
benchmark with Saudi’s standing. Egypt’s fund
—unlike those of the kingdom where invest-
ments are primarily from a surplus in hydrocar-
bon revenues— will focus on generating wealth
from public property, such as unlisted public
companies, explains el Shenety. 

Furthermore, “Egypt's sovereign wealth fund
is expected to be more diversified in assets, given
the more diversified economic base of the coun-
try in terms of the commodity and service sec-
tors,” notes Alaa el Shazly, economics professor
at the Faculty of Economics and Political Science
at Cairo University. 

Ashraf Ghazali, CEO of NI Capital, a sub-
sidiary of National Investment Bank, said in an
interview with Al-Ahram Weekly the Egyptian
fund will be a national sovereign wealth fund,
rather than a wealth-maximization fund. It will
differ from similar funds set up by the United
Arab Emirates, Saudi Arabia, Norway and other
countries that depend on revenue from the sale
of natural resources.

Financing Sources
While Saudi funds depend on petroleum,
Egypt’s approach to securing capital will be more
diverse. El Shazly says the main sources of financ-
ing will include trade surpluses from the energy
and service sectors, such as the Suez Canal,
telecommunications, ports, and real estate. “The
benefits of establishing such an entity can be
maximized through sound asset management,”
he adds.

El Shenety believes the fund will be formed
primarily by consolidation of a portfolio of pub-
lic assets. “Such assets would include some phys-
ical assets, plus companies that need to be
restructured, as well as some companies that are
doing quite well and can be floated in the mar-
ket,” he says.

Furthermore, el Shenety emphasizes that
establishing the fund is a good step, yet the strat-
egy of the fund –especially involving underper-
forming companies– is a key concern. “If the
fund manages to float many of the companies in
the market and keeps the proceeds of IPOs to
raise capital, it would enhance the financials of
the companies as well as stimulate activity in the
Egyptian financial market in general,” he says.

Potential Challenges
Economic experts believe that the sovereign

wealth fund –as the first of its kind in Egypt–
might face challenges. El Shazly says those might
include asset allocation and risk management to
maximize net worth, while el Shenety believes
“the key challenges will be unutilized assets that
have any no other feasible use being sold to real
estate developers.”

Shenety further questions how the proceeds of
selling assets and floating companies are used. “If
the proceeds enhance the capital structure of
these companies, it would be great,” says el
Shenety. But if they are used to cover budget
deficits, that would amount to significant unreal-
ized potential for these companies managed by
the fund.” 

Nevertheless, the hope is that the new sover-
eign wealth fund will support sustainable eco-
nomic development as outlined in Egypt Vision
2030. 

“Establishment of this Egyptian sovereign
fund will lead to more value added in various eco-
nomic sectors through partnership with interna-
tional companies and institutions, in addition to
direct economic gains, such as increasing invest-
ment, job creation, and optimal utilization of
state assets and resources,” says el Saeed. 

She expects the fund to maximize the value of
existing public projects and improve infrastruc-
ture, enhance Egypt’s competitiveness, and
reduce risk, positively impacting the country’s
sovereign credit, thereby reducing the cost of
servicing debt. ■
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Few sectors have been affected by the acute economic changes over the past few years as much as 
the automotive sector. The foreign currency crisis, the EGP devaluation, consecutive subsidy cuts 

Automotive Directive. These info graphs aim to give a brief overview of the developments in the 
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Automotive Sales
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As the world’s biggest econo-
my, the United States (U.S.)
has long influenced other
countries’ decisions, espe-

cially emerging markets. Therefore,
when its Federal Reserve increased
interest rates from 0.5 percent in 2017 to
1.75 percent, economists became con-
cerned. “The foreign spillovers of high-
er U.S. interest rates are large,” wrote
Matteo Iacoviello and Gaston Navarro,
two Federal Reserve economists in a
paper published in May. It said each 1
percent rise in rates reduces GDP in
emerging economies by 0.8 percent
over three years. “These magnitudes are
in the same ballpark as the domestic
effects of a U.S. monetary shock, which
reduce U.S. GDP by about 0.7 percent
after two years,” the paper read.

Despite the resulting slowdown,
increases likely will continue to their
historic average of about 3.5 percent.
This would help the U.S. government
stave off potential inflation and prevent
sector bubbles linked to the Federal
Reserve loose monetary policy since the
2008 global financial crisis. That policy
helped increase GDP by 29 percent
between 2009 and 2016, according to
U.S. government data.

For emerging markets, a tighter U.S.
monetary policy might send foreign
indirect investment to America, as trea-
suries and bonds strike a more attractive

balance between profit and risk. “The
unprecedented era of low interest rates
and slow growth after the 2008 finan-
cial crisis has pumped tremendous
amounts of money into emerging mar-
kets, as investors desperately chase
higher yields,” explained Prithvi
Boggavaram, an analyst at Global
Platinum Securities wrote in October
for The Market Mogul, an online news
outlet. Such an era is no more, as hinted
by Federal Reserve Chairman Jerome
Powell at a news conference in March. 

Deep Impact
A major effect of rising interest rates is
a strengthening dollar as more green-
buck are saved in banks. This can help
emerging economies that are net
exporters, as their products and services
become cheaper in dollar terms.
However, for countries like Egypt
–which imports 2.5 times more than it
exports at $30.8 billion in the first half
of fiscal 2018, according to the Central
Bank of Egypt (CBE)– an appreciation
of the dollar will only exaggerate the
trade deficit.

Furthermore, a stronger dollar
means emerging markets will find it
harder to repay foreign-currency
denominated debts and obligations.
“Investors usually lack faith in the sta-
bility of emerging market currencies
and are more likely to invest if they are
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repaid in dollars, which translates to dol-
lar-denominated debt having a lower
yield,” noted Boggavaram. “Higher
interest rates in the U.S. traditionally
lead to the dollar appreciating, which
would make it harder for governments
to repay these dollar-denominated
debts.” Egypt’s foreign debt by the end
of 2017 reached $82.9 billion, more than
double the 2015 level, according to CBE.

Compounding the issue, the move
will make issuing new foreign currency
denominated debt more expensive, as
yields must have a markup over U.S.
treasuries, given the volatility and high-
er risk of emerging markets. Egypt’s last
issuance in January had a 3.3 percent
return, according to the Ministry of
Finance, more than twice the U.S. rate
(1.5 percent) at the time. “Investors
expect the yield provided by risky
emerging market debt to increase in
order to maintain the spread with risk-
free U.S. treasuries,” explained
Boggavaram. According to a Fitch
Ratings report, Egypt’s foreign debt
could reach $100 million by the end of
the year. The IMF is more conservative,
estimating it at $85 million. 

Ultimately, as the US dollar value is
considered the global reserve currency,
any significant fluctuations in its value
would directly impact commodity
prices worldwide. “They are usually
traded in dollars, and therefore demand
trends to decrease when the dollar
strengthens as commodities become
more expensive in non-dollar curren-
cies,” Boggavaram added. For Egypt, in
particular, a more expensive dollar could
impede efforts to reduce energy subsi-
dies this year as part of a plan to elimi-
nate them by 2020. The country might
have to choose between a rise in infla-
tion due to higher-than-expected fuel
prices or postponing subsidy reductions
to slow cost increases.  

On the Ground
So far, the impact of higher U.S. interest
rates on emerging markets has been
something of a surprise. “Conventional

wisdom holds that the quick increase in
borrowing costs will diminish risk
appetite,” according to a Bloomberg
story in March, thus ending a two-year
rally fueled by foreign investors in
emerging markets. Yet so far these mar-
kets seem to be less sensitive to Fed pol-
icy changes. “The impact of Fed rate
hikes is not that great on emerging-mar-
ket assets,” said Francois Savary, chief
investment officer of Prime Partners SA
in Geneva, in the story.

Similarly, a Wall Street Journal article
published in March took the same view.
“The Federal Reserve may be set on rais-
ing interest rates at least two more times
this year, but many of its emerging mar-
ket peers are in no rush to follow,” said
the story. “The most striking thing
remains how few central banks have fol-
lowed in the Fed’s footsteps,” according
to Capital Economics.

These two articles attributed the
lack of response to how each individual
nation manages its macroeconomic sit-
uation, including inflation, unemploy-
ment, poverty, and reforms. Another
factor is how high emerging market
yields are compared to their marked
improvement in their economic out-
looks, according to the Bloomberg
article. It also noted that the 60-day
correlation between Fed futures con-
tracts and emerging market dollar-
denominated bonds are at their lowest
since September 2016. “It all boils
down to economic fundamentals,” said
the article, explaining that GDP
growth rates are much higher in
emerging economies compared to
developed ones, resulting in companies
enjoying their highest profits since
May 2014. “We are seeing solid eco-
nomic recovery,” Savary told
Bloomberg. “That’s going to protect
emerging markets.” However, such
protection is not guaranteed.

Still a Connected World
A June 2017 United Nations report,
titled Emerging Economies and the
Monetary Tightening Path in the

United States, noted that while foreign
currency outflow from emerging mar-
kets was already happening in 2015 as a
result of a “slowdown in growth […] cou-
pled with the sharp decline in commod-
ity prices, weaker global trade, and high
political turbulences,” the fact that the
U.S. has wanted to reverse quantitative
easing since 2008 “will trigger height-
ened risk aversion and global financial
volatility.”

The degree of aversion will hinge on
how much U.S. interest rates increase
beyond their past average of 3.5 percent
and how much the dollar appreciates as
a result. “That [the decoupling] is true as
long as we don’t have too much of a ‘sit-
uation’ with the dollar,” said Savary in
the Bloomberg article. Meanwhile, the
UN report asserted that “despite the
availability of a wider policy toolkit, it
appears that emerging markets have
become more sensitive to international
conditions after the global financial cri-
sis of 2007/08 due to larger financial
shocks and stronger interconnectedness
with global financial markets.” However,
the report added that what is happening
in the United States is unlikely to cause
a “widespread emerging market debt
crisis.” Rather, fiscal and monetary
tightening “could significantly under-
mine the growth outlook in emerging
economies,” it concluded.

Ultimately, higher interest rates are
just one factor affecting the attitude of
U.S. investors regarding emerging
economies. For one, these economies
already are risky, having unprecedented
high levels of debt driven by the U.S.
near-zero interest rate policy between
2008 and 2016, according to the UN
report. It doesn’t help that U.S.
President Donald Trump has
announced controversial policies,
including rethinking America’s free
trade agreements and implementing
protectionist measures to make domes-
tic producers more competitive. All this
creates uncertainty surrounding the fea-
sibility of continuing to invest in inher-
ently risky emerging countries. ■
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A sk a Moroccan to point you
toward the best cook they
know, and you are likely to
meet their mother.

However, without a Moroccan relative of
our own, my parents and I set out to find
the best alternative the Marrakech
restaurant scene had to offer. After a
brief search, we found the Chab sisters
and their restaurant, Al Fassia. 

By no means did we blaze a trail.
Since 1987, Al Fassia has served tradi-
tional fare to travelers looking to
immerse themselves in the country’s
culture. Its menu focuses on simple a
la carte traditional Moroccan food.
Unswayed by the culinary trends
sweeping through Marrakech, they

have made few changes to their menu
since opening their doors.

What makes this restaurant special
is more than the dishes, it’s the people
cooking them. Understanding that
Moroccan mothers are the best cooks
around, the kitchen has an all-female
staff. Al Fassia translates to “The
Women of Fes” and, true to the name,
the Chab sisters primarily employ
women in all areas of the business. 

After the success of their first
restaurant, the sisters opened up a sec-
ond location in the Aguedal neighbor-
hood, a few kilometers from the city
center. After experiencing the chaos
of Marrakech’s central souk for two
days, we wanted an excuse to see a dif-

ferent part of the city and decided to
check out Al Fassia Aguedal. 

In the taxi leaving the medina, I took a
moment to appreciate the traffic-free
roads of Marrakech as a cool breeze
whipped through the open windows. My
bliss, however, waned when we pulled up
to our destination. The building itself
had little character and I feared I had led
my family astray.  

Not to worry. In Morocco, the charms
of buildings are on the inside. We stepped
through the towering doors and were
greeted by a rose garden in full bloom.
Following the sound of voices down a
pathway lined by olive trees, we arrived at
the restaurant and were shown to a cozy
corner table with plush velour seating. 

A True Taste of Marrakech
By Brennan Cusack
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Everything from carpet to ceiling
was deep red, except the white table-
cloths and tapered candle center-
pieces. It could have been a romantic
spot, if there hadn’t been so many chil-
dren running around. However, the
family feel made it a perfect place for
couples to bring their children and for
an adult to bring her parents. 

After a basket of traditional bread
and local olives, we started with the
Selection of Fine Salads (95 MAD,
$10). Not long after ordering, 15 small
plates were placed on our table. Each
one presented us with a taste of a dif-
ferent salad or spiced vegetable.
Included were traditional favorites
like zaalouk, taktouka, mangoub, and
hummus. My favorite was a simple
dish of spiced carrots. They were fresh
and just a tad sweet, refreshing my
palate in preparation for the heartier
courses. 

We continued on to a second appe-
tizer, the Chicken Pastilla (130 MAD,
$14), which arrived looking like a
plush pillow in its trademark crispy
phyllo shell framed by a simple red-
rimmed plate. We enjoyed the con-
trast between the fragile shell and the
hearty spice of the meat inside. Next
time, we will try the Pigeon Pastilla
(130 MAD, $14) as we heard it might
be even better than the chicken.

Other attractive starter options
included Traditional Moroccan Soup
with dates and chebakia (80 MAD,
$8.50) and an assortment of Briouates
(95 MAD, $10), the local equivalent of
sambousek. 

For our main course, we chose the
Chicken Tagine with Caramelized
Pumpkin (140 MAD, $15) and the
Vegetarian Couscous (110 MAD, $12
USD). They arrived on copper plates
topped with ceramic tagines that,
when lifted, released a steam that car-
ried the scent of cumin across the
table. When I tried the tagine, I real-
ized why Al Fassia has not made many
changes to its menu through the years
– there’s nothing to improve. The dish
was by far my favorite tagine in
Morocco – and I tried many – as the
flavors of the meat and pumpkin were

a perfect blend of salty and sweet. The
couscous, on the other hand, tasted
rather bland by comparison. 

Other entree options include
Chicken Tagine with almonds and
shallots (150 MAD, $16), the Fish
Kofte with herbs and ginger (135
MAD, $14), and the Roasted Lamb
Shoulder for two (520 MAD, $55). 

With our wine finished and our
plates cleared, we looked across the
restaurant to see a boy who had fallen
asleep on his seat as his family carried
on with their final courses. Only then
did my parents and I realize we had
spent more than two hours savoring
both our meal and our time together. 

We decided to pass on dessert in

favor of a walk in the garden, though the
Almond Pastry with vanilla ice cream (95
MAD, $10) and the Orange Salad with
cinnamon (50 MAD, $5) looked enticing.
Instead, we took our time amongst the
trees and roses before taking a taxi back
to our hotel. As I wandered back toward
the gates, I thought about all the people
I had met who told me their mothers
were the best cooks in Morocco. In that
moment, I knew they were all right. ■

Al Fassia
Phone: +212524381138
Website: http://alfassia.com
Email: info@alfassia.com

DINING OUT
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Travel

Walking out of the Casablanca airport
into the early Moroccan morning, I
expected heat or at least the faint taste of
sand that accompanies so many other
desert countries. Instead, my parents and
I were met with a cool breeze and April
rain. On the three hour-drive to Fez, I
took in the bucolic countryside of
orchards, vineyards, and green fields dot-
ted by red poppies. By the time we
arrived, I was ready to forget everything I
thought I knew about Morocco. 

Our three nights in Fez began at the
gates of the old medina, or city center. No
cars are allowed beyond this point, so we
grabbed our luggage and headed out into
the afternoon rain, following our guide
through the twists and turns of the oldest
part of the city. Each path was barely two
meters wide, connecting sporadically and
often ending without warning at a thick
stucco wall or closed doors. With tall
walls and no windows, there were clear
boundaries between public and private
spaces. People hurried past us to get out
of the rain, disappearing through door-
ways. It seemed everything about life in
Fez was inside these walls, but we were
stuck on the outside. 

At last, our guide went into a small cor-
ridor and we were led to the entrance of
the Riad Fes – our home for three nights.
Entering the hotel was akin to walking
into another world. The foyer gave way to
a high-ceilinged courtyard framed on all
sides by two levels of inward-facing
porches. Intricate tiles covered the floors

and walls that we admired as we
drank mint tea and won-

dered if all this lay behind
a single door, what else
might Fez be hiding? 
After a good night’s

sleep, we woke up early
the following morning for

a panoramic view of Fez. Our
guide picked us up and we drove to the

top of a hill filled with olive trees to a
lookout point over the city. The buildings
of Fez looked dense, as if huddling for
warmth in the rain. After a few pictures,
we continued on to a mosaic workshop
that our guide thought was one of the
best in the city. Visitors were allowed to
peek behind the curtain to watch each
step of the artistic process. One man cut
the mosaic pieces into shapes and anoth-
er placed those shapes in complex geo-
metric patterns to serve as a backdrop to
a fountain. Moroccan mosaics are sent all
across the globe, and these were destined
for a spa in the United States. 

Then we were off to the old city to find
Nur restaurant and meet Chef Najat
Kaanache for a cooking class. Najat has
worked all over the world, and her chic
restaurant with its nine-course tasting
menu receives praise from tourists and
gastronomes alike. But if we wanted to
know anything about eating like a
Moroccan, we had to start with the coun-
try’s staple food: bread. 

In Morocco, bread is treated with
respect. Leftovers are never thrown away,
and instead are passed down the food
chain to animals and birds on the street or
used to make feed for livestock. In
America, Najat told us, baking bread is
very technical. In Morocco, it’s intuitive.
She measured none of the ingredients,
instead relying on feel. 

Over the course of a few hours, we
made five kinds of bread. To bake the
khobz (bread in Moroccan Arabic), we
walk back into the old city to find one of
the many communal ovens. For hundreds
of years these ovens have been communi-
ty gathering places. After walking in with
our circular dough, we sat and watched as
the baker put the bread in a giant oven
and waited for it to turn a golden brown. 

At the end of our lesson, we were left
with flavors ranging from the sweet pan-
cake spiced with saffron to the savory
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gluten-free oat bread that is Najat’s special recipe. As the khobz
arrived back in the kitchen, Najat took my hand and put it on
the freshly baked loaf, saying, “Feel the warmth. It’s magical.”

She brought some cheese for us to pair with the bread, then
broke open the stem of a fig leaf to show us where the bacte-
ria needed to make the cheese comes from. “Moroccans,” she
said, “are very creative.”

After walking off the tasting, we headed back to Nur later
that night to try Fez’s most creative menu. We sat in a riad
courtyard decorated in black and white with splashes of color
coming from two green birds in a nearby cage and a koi swim-
ming in the fountain. The meal was delicious, and by the end
we were ready to turn all our culinary decisions in Fez over to
Najat. When she proposed we join her for a food tour of the
souk the next day, we accepted on the spot. 

Our last morning, we climbed to the rooftop of Chouara
Tannery and watched as men
below dipped hides in a different
dyes. We all had fresh sprigs of
mint held under our noses to
combat the smell of the pigeon-
droppings used in the dying
process. Downstairs, hundreds 

of leather jackets,
shoes, 

and accessories were displayed in all their brilliant colors
to showcase the workmanship of the tannery, a UNESCO
heritage site. 

Finally, we met Najat one last time to tour the souk. We start-
ed off at a small space that served fried fish and delicious carrot-
cinnamon soup. Our favorite was the tender shark meat that had
arrived fresh that morning. After that, we moved on to another
small stand to try liver and sheep’s brain. I had never had brain
before and, though the flavour was good, couldn’t help feeling a
little queasy at the texture. I was grateful for a glass of mint tea
to wash it down. No sooner had I finished, than we were off for
one last snack. Najat led me into the kitchen in the back of a cafe
where a woman cooking over a warm stove gave me a taste of all
the tagines cooking. I chose the kofte and did not regret it. 

Our final stop was a small rooftop cafe. Looking out on the
city, it seemed less cold and huddled than it had the previous

morning. Whether it was
the feeling of tea between
your palms, the light of a
fire, or the warmth of
bread or the heat of a well-
used stove, Fez exudes a
feeling of welcome, of
home, to any visitor.
Especially in the rain. ■
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Increasing Living Costs 
As part of the Ministry of Agriculture and Land
Reclamation ongoing strategy to reduce the budget deficit,
which is expected to reach EGP 430.8 billion by the end of
fiscal 2017/2018, the Egyptian government announced in
June its plan to raise the prices of several of its services as
well as the prices of subsidized energy.

Below is a summary of recent increases, based on reports
from the official Egyptian Gazette and ministerial press
releases. 

Government Services   
To subscribe to a new mobile phone line, users must pay a
one-time fee of EGP 50. Meanwhile, renewal fees for
monthly subscriptions will increase by EGP 10 a month. 

In terms of registering new weapons, existing fees have
increased with gun licenses seeing their fees top EGP
2,000, in comparison to EGP 25.

As for passport issuance, fees have been increased from
EGP 54.4 to EGP 200.

Meanwhile, expats applying for residency or work visa in

Egypt are required to pay EGP 500, as opposed to the pre-
vious value of EGP 30. In addition, a penalty for expired
visas or failure to report a change of address has been set at
a similar EGP 500. Furthermore, private companies who
fail to notify the government about their expat employees
are now subject to a penalty of EGP 500.

The application for Egyptian citizenship has been raised
from EGP 50 to EGP 10,000, with no guarantees of
approval. 

On the other hand, permit fees for Egyptians working
abroad have been increased by 50 percent to EGP 100,
with renewal fees set at EGP 500. Similar fees apply to
Egyptians working for foreign agencies and projects oper-
ating inside Egypt.  

For licensing vehicles, the government has completely
changed its strategy. Previously, cars with engines below
2,030 cubic centimeter (cc) paid a flat fee, with those above
the threshold paying a percentage of the car’s price tag.
The new regulations have set a progressive fee: For cars
under 1330 cc the rate is 0.25 percent of the car’s price; 1
percent for cars below 1,630 cc; 1.75 percent for cars below
2,030; and 2.5 percent for cars above 2,030. Flat rates have
been set for license renewals.

Driving licenses were similarly subject to increase.
Licenses to drive tractors are now EGP 50, up from EGP 9.
Licenses to teach driving have increased by 22 folds from
EGP 4.4 to EGP 100.

THE NEWSROOM
IN BRIEF
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Subsidies and Utilities 
In an attempt to recover from last year’s losses worth EGP
618.6 billion, the Ministry of Transportation increased the
metro network ticket prices from a flat EGP 2 to a pro-
gressive system that begins with EGP 3 for the first nine
stations and reaches EGP 7 for over 16 stations. Matching
the same trend, metro subscriptions have increased by 57.5
percent.

Water hikes came next. Prices for the lowest tier (house-
holds consuming up to 10 cubic meters of water) increased
to EGP 0.65 for each cubic meter from EGP 0.45. The fol-
lowing tier, (households consuming up to 20 cubic meters)
saw a 33 percent increase to EGP 1.65. Households con-
suming more than 40 cubic meters are subject to a 46 per-
cent price hike, paying EGP 3.15. However, the government
announced that Marsa Matrouh and Sinai residents will pay
a unified EGP 0.13 per cubic meter of water. Additionally,
sewage disposal prices are now 75 percent of the water bill.
For commercial, governmental, industrial, and touristic
establishments, a flat rate has been set at EGP 3.6, EGP
3.4, EGP 4.55 and EGP 4.6, respectively.

In terms of electricity, the ministry has announced the
latest increase averaging 26 percent. For power-intensive
factories including steel producers, price increase averaged
41.8 percent, while for regular commercial facilities and
households, the increase averaged 20.9 percent. 

The announcement was followed by price hikes for
octane fuel which reached EGP 6.75 per liter of Octane 92,
the most popular fuel, from EGP 5. Octane 95 increased
from EGP 6.66 to EGP 7.75, and at the lower end of the
spectrum Octane 80 and diesel fuel have increased to EGP
5.5 from EGP 3.65.

Butane cylinders, however, saw the most increase,
recording a staggering 66.7 percent hike in price for house-
holds and 40 percent for commercial cylinders.

Modifications to Income Tax Law 
Early June, Parliament approved a modification to the
2005 income tax law, exempting those making a maximum
of EGP 8,000 a year exempt from paying income taxes.
The amendment has also decreased the taxes of employees
earning annually between EGP 8,000 to EGP 30,000 from
15 percent to 10 percent. While, those earning up to EGP
45,000 annually will be subject to 15 percent taxes.
Employees earning under EGP 200,000 will be taxed 20
percent and those earning above the EGP 200,000 per
year mark will be subject to a tax of 22.5 percent.

The government has also increased pensions by 15 per-
cent, effective fiscal year 2018/2019. Furthermore, the
Ministry of Finance announced its plans to increase
salaries of civil servants by 7 percent, and 10 percent for
those working in government-owned enterprises. The min-
imum increase will equal EGP 265 a month. This will
increase the state payroll budget for fiscal 2018/2019 by
EGP 30 billion to reach EGP 270 billion.

Repercussions 
As a result of the recent government price hikes, cement
prices have increased by 40 percent compared to last year,
while steel increased 31 percent. Other construction mate-
rials such as paint increased by 7 percent, sand by 12.5 per-
cent, and reinforced steel bars rose by 16.5 percent.
Similarly, public transportation prices grew by 20 percent
in the capital. For private hailing car services, Uber retain-
ing its opening journey fee at EGP 7 and raised its kilome-
ter rate to reach EGP 2.3, while Careem increased its open-
ing rate to EGP 6.5 matching Uber’s kilometer price. ✝

Egypt Attracts More FDI than Africa 
Despite statistics indicating that Egypt received 8.8 percent less
Foreign Direct Investment (FDI) in 2017 than in 2016, accord-
ing to a UNCTAD report published in 2018, the country
attracted the largest share of FDI to Africa, reaching $7.4 bil-
lion. The two following nations were Ethiopia which attracted
$3.6 billion, and Nigeria which followed closely at $3.5 billion.
Not only did Egypt bring in more than the combined total of
the two other major recipients, but it attracted the most FDI
of all other North African countries combined, according to
the report. 
Domestically, the CBE reports that implemented investments
in Egypt increased by 31.1 percent between fiscal year 2015/2016
and 2016/2017 to reach EGP 514.3 billion. During that time, pri-
vate sector investments increased by 28.6 percent and govern-
ment sector investments grew by 57.6 percent to reach EGP
109 billion, while public company investments increased by 144
percent during that time frame. 

In Brief
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Reserves Continue to Boom   
The Central Bank of Egypt (CBE) has announced that foreign
currency reserves have increased by $106 million to reach
$44.139 billion, as of May 2018. Current reserve levels are
enough to cover nine months’ worth of imports.

Reserves had reached an all-time low of $15 billion by
October 2016, at the height of the currency black market
caused by the central bank’s efforts to prevent a massive deval-
uation. However, reserves began to recover shortly after the
floatation of the Egyptian pound in November 2016, and by the
beginning of 2017 reserves had increased by $11 billion to reach
$26.36 billion. The pace of growth then began to slow down,
increasing in six months by only $10 billion, to record $36.03
billion by the start of July. By September 2017, reserves had
crossed the $36.53 billion mark, which was an all-time high for
CBE. A brief period of stability in reserves followed until the
start of 2018 when the government started issuing foreign-cur-
rency denominated treasuries, allowing reserves to jump once
again to their current levels.   

Egypt-U.K. Relations Post-Brexit 
In a positive development, Tarek Kabil, former minister of
trade and industry,  and the United Kingdom’s (U.K.)
Minister of Investment, Graham Stewart, agreed that trade
agreements signed directly between both countries will
remain into effect after the U.K. effectively exits the
European Union (E.U.).
Despite there being no written agreement to that effect,

this is a crucial step for Egypt as trade with the U.K.
accounts for 11.5 percent of its total trade volume by the
end of 2017, equaling $332.2 million. It is also the biggest
direct investor in Egypt with $30.5 billion since 2011,
according to official figures.

The uncertainty over the U.K.’s trade policy started in
2016 when a referendum showed that British people want
to sever all ties with the E.U., becoming fully independent
economically. The exit means that the U.K. will be free to
renegotiate all trade agreements it signed when it was part
of the E.U. ■
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Inflation to Increase, Again 
Speaking to media post fuel price hike, Mohamed Maait, the
minister of finance, said that there is no escaping a rise in infla-
tion by the end of July. Such a hike is not expected to deter this
administration as it has been praised by international media and
institutions, especially the IMF from which Egypt has taken a
$12 billion loan early 2017, as being on the right path towards
full economic reform. 

Annual inflation in Egypt has witnessed a landslide drop
from a year ago when it topped 30 percent to reach 11.5 percent
as of May, the lowest since May 2016. However, this drop is not
evident as it was mainly due to a baseline effect resulting from
floating the pound at the end of 2016 can be slowing down, or
worse reversing after the latest wave of price hikes. Currently,
Egypt’s true inflation indicator is its monthly rate, which has
been increasing between 2 percent and 3 percent since the start
of 2018 despite falling annual inflation rate.

InBrief_InBrief.qxd  7/2/18  4:28 PM  Page 3



Egyptian stocks have had quite a bull run in the last 29
months, up 194 percent since January 17, 2016 when the
EGX 30 index hit a low of 5,526.02. This was almost 10

months before the Egyptian pound was floated, which in and of
itself helped extend the bull run even longer. Indeed, 72 percent
of the main index’s gains was during the past 20 months or so
following the Egyptian pound flotation when the index jumped
90 percent.

During the period from May 15 to June 15, the EGX 30 con-
tinued to give up some of its earlier gains, ending lower for the
second period in a row, down 4.5 percent and paring its year-to-
date gain to only 8 percent. On the other hand, the EGX 70
index fell for the third period in a row, down 5.7 percent and
turning its year-to-date gains into losses at -3.2 percent.
Declines outnumbered advances by a ratio of 7 to 2 with most
of the gainers featured coming from the small-cap world. For
instance, the top three gainers were unfamiliar names to most
investors: El-Barbary Investment Group (BIGP, up 84.6 per-
cent), Vertika (VERT, up 56.9 percent), and Modern Co for
Water Proofing (WATP, 55.6 percent), with the first two listed
on Nilex.

In hindsight, this shows how large-cap stocks suffered during

the period, led by Cairo Oils & Soap (COSG, down 31.1 percent)
and Global Telecom Holding (GTHE, down 22.4 percent).
However, the EGX 30 was pulled lower by Elsewedy Electric
(SWDY, down 11.4 percent), Eastern Company (EAST, down
8.2 percent), and EFG Hermes Holding (HRHO, down 6.9 per-
cent). These large-cap names have been negatively affected by
market-specific events as well as general global issues.

For the former, MSCI Emerging Markets index rebalancing
which took place on May 31, 2018 resulted in one of the highest
daily volatility and trading activity in the EGX history, when
total traded values reached EGP 3.3 billion. With GTHE
removed from MSCI EM and replaced by SWDY, active
investors who have predicted the decisions sold on the news.
For the latter, a global risk aversion from emerging markets led
foreign investors to reduce their exposure to EM equities.
Nonetheless, foreign institutions ended May as net buyers for
the seventh month in a row, leaving Egyptian institutions as net
sellers for the sixth month in a row.

Going forward, investors will likely focus on two catalysts:
The Central Bank of Egypt’s decision end of June and Q2 cor-
porate earnings post higher fuel and utility prices. Winners and
losers are those who can pass their higher costs onto customers.
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Arab Cotton Ginning Co. (ACGC) has finally seen its
long-awaited spin-off take place on June 14, 2018, which
is why the stock ended that day seemingly down 46.6
percent at LE 2.96 versus its June 11 close of LE 5.54. For
each ACGC share held, shareholders received one share
in Arab Co. for Asset Management & Development
(ACAMD) which owns ACGC’s land bank. Thus, the
combined value of their holdings inched 0.7 percent
higher on June 14, yet down 7.5 percent for the period
compared to LE 6.03 on May 15, 2018. With ACAMD
priced at LE 2.62 a share, investors are now implying that
47 percent of pre-split ACGC value from its land bank,
a view that may change over the following days.
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Capital Markets
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COMMITTEE LEADERS

     

Agriculture and Food Security
Chair: Abdel Hamid Demerdash, Magrabi Agriculture Company 
Co-Chairs: Hatem El Ezzawy, PICO Agriculture
Tamer Mosalam, Pepsi-Cola Egypt

Banking and Finance 
Chair: Ahmed Issa, Commercial International Bank
Co-Chairs: Hamed Hassouna, Union de Banques Arabes et Francaises
Akef El Maghraby, Banque Misr
Tarek Azmy, Corporate Leasing Company Egypt (CORPLEASE) 

Corporate Sustainability and Responsibility (CSR)
Chair: Tamer Younes, Procter & Gamble
Co-Chairs: Mireille Nessim, Takatof Association for Development
Sara El Battouty, ECOnsult

Customs and Taxation
Chair: Hassan Hegazi, Master Trading, SAE
Co-Chairs: Hossam Nasr, Allied for Accounting and Auditing – Ernst & Young

Education 
Chair: Mohamed El Kalla, Cairo for Investment and Development
Co-Chairs: Ehab Abdel Rahman, The American University in Cairo
Omar Ezz Al Arab. Abraaj for Investment Management
Wayne Rutherford, Cairo American College

Capital  Market
Chair: Karim Awad, EFG Hermes 
Co-Chairs: Moustafa El Chiati, EFG Hermes United Arab Emirates
Omar El Labban, BPE Partners

Energy
Chair: Hesham El Amroussy, ExxoMobil Egypt
Co-Chairs: Ayman Khattab, General Electric International Operation
Emad Ghaly, Siemens
Nader Zaki, BP Egypt 
Osama Halim, Halliburton 

Information and Communications Technology
Co-Chairs: Ayman El Gohary, Cisco Systems International 
Khaled Hegazy, Etisalat Misr
Reem Asaad, Raya Holding

Entrepreneurship and Innovation
Co-Chairs: Sherif Kamel, The American University in Cairo
Alaa Hashim, Egyptian Center for Economic Studies (ECES)

Human Resources
Chair: Somaya El Sherbini, Rightfoot
Co-Chairs: Maisa Galal, General Motors Egypt, SAE
Emad Nasr, Lecico Egypt, SAE

Industry and Trade
Co-Chairs: Ashraf Bakry, Unilever Mashreq
Mostafa El Halwagy, Youssef Allam & Co. 
Omar El Derini, FAOM Consult Red Wing

Health & Pharmaceuticals
Chair: Mohamed S. Roushdy, Amoun Pharmaceuticals Co., SAE
Co-Chairs: Ahmed Ezzeldin, Cleopatra Hospital Group
M. Maged El Menshawy, Manapharma
Ramy Koussa, MSD Egypt
Tamer Said, GE Healthcare 

BOARD OF
GOVERNORS

American Chamber of Commerce in Egypt – Tel: (20-2) 3338-1050 – Fax: (20-2) 3338-1060 
For more information about AmCham services and news, please visit www.amcham.org.eg or our US mirror site www.amcham-egypt.org







Insurance
Chair: Alaa El Zoheiry, Arab Misr Insurance Group | gig
Co-Chairs: Elena Butarova, Metlife Life Insurance Company
Sherif El Ghatrifi, MedMark 

Investment
Chair: Hazem Badran, CI Capital Holding 
Co-Chair: Sherif El Kholy, ACTIS

Legal Affairs
Chair: Hani Sarie ElDin, Sarie ElDin and Partners Legal Advisors 
Co-Chairs: Mohamed Serry, Serry Law Office 
Said Hanafi, White & Case

Marketing
Chair: Tamer El Araby, Nielsen
Co-Chair: Mohamed Saada, MARS North Africa and Levant

Real Estate
Chair: Mohamed Abdalla, Coldwell Banker Affiliates 
of the Middle East and Greater Africa 
Co-Chairs: Abdalla El Nockrashy, Majid Al Futtaim Properties – Egypt 
Hassan Hussein, El Taamir Mortgage Finance – Aloula 
Magued Sherif, SODIC
Tarek Abdel Rahman, Palm Hills Development 

Transport and Logistics
Chair: Marwan El Sammak, Worms Alexandria Cargo Services
Co-Chairs: Ahmed El Fangary, DHL Express 
Ahmed Galal, General Electric International Operation
Tarek Fahmy, Mediterranean Shipping Company

Travel and Tourism
Co-Chairs: Ahmed El Sharkawy, RAMW for Tourism Hotels 
Karim El Minabawy, Emeco Travel 
Nelly El Katib, ASTRA Travel
Sherif Ezzat Badrous, Egyptair Airlines
Sherifa Issa, Four Seasons Hotels and Resorts, Egypt 

Women in Business
Chair: Dina El Mofty, Injaz Egypt
Co-Chairs: Rana Gamali, Coca-Cola Bottling Company of Egypt 
Yasmine Mowafy, Beltone Financial

˚
International Cooperation
Chair: Janet Heckman, European Bank for Reconstruction and
Development (EBRD)
Co-Chair: Sherif El Tokali, United Nations Development
Programme (UNDP) 

(August 2017 to July 2018)
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The education system in Egypt is a “complicated story,” the
Minister of Education, Tarek Shawki, began his speech at
AmCham’s Annual General Meeting and Iftar event, held on
the May 29th at the Four Seasons Cairo Hotel at Nile Plaza.
“But it is a very exciting story,” he continued, “because I think
we have reached a point of no return and we have a strong
political will to reform the system.”

The current reform plan has been in place since the end of
2014. “What we are working on right now has been thoroughly
discussed and developed over the past few years,” said Shawki. 

The current guidelines to improve education are based on
the constitution, which prioritize the need to “build the char-
acter” of Egyptian children, develop their scientific and critical
thinking skills, enhance their values, instill a feeling of citizen-
ship and develop tolerance. “All this needs to be benchmarked
against international standards,” he stressed. Furthermore, the
constitution decrees that schools and universities need to offer
courses in vocational training, religion, history, Arabic, human
rights, literacy, math, ethics, and values, explained Shawki high-
lighting the lack of some of these aspects in the current cur-
riculum. “Our plan is to meet these constitutional needs by
2030,” he said adding that the ministry began by training 17,000
teachers to be “our ambassadors of change.” 

Shawki further explained that the ministry launched the
Egyptian Knowledge Bank, a website that compiles research
and articles from around the world and offers them for free.
“Our aim from this plan is to rebuild the Egyptian citizen,” said
the minister. “We are not doing this alone, the entire govern-
ment and nation, are our partners,” he adds. However, creating
a strong online knowledge platform and having skilled teachers
will not be enough, as facilities must be updated to help deliver
the needed change. This will be a tough challenge, given that
Egypt has 50,000 schools, 86 percent of which are government

owned, 12 percent are privately owned national schools, 1 per-
cent are state-owned language schools, and the remainder are
private schools offering international education certifications.
“The schools getting the worst service are government
schools,” Shawki said. “Meanwhile, the most attractive educa-
tion institutions for locals are the fewest: international schools.”

These problems have been present for decades, yet are not
well defined. A case in point is the 45-student average in gov-
ernment classrooms. “Anyone would think this is a national
problem, while in fact it is a highly localized problem,”
explained Shawki adding that while there are nearly 100 stu-
dents in classrooms in population centers, there are 15 students
per classroom in remote areas. “The solution to this problem
will focus on crowded locations only, not the entire country,” he
stressed. “We have 500,000 to 700,000 kids entering schools
every year. We currently can’t provide all of them with class-
rooms, seats, tables, and teachers.”

To have an impact, the minister has started by overhauling
the system for children under six years old and then moving
year-by-year with them with an all-new education system. “The
approach is to abandon the old system a year at a time.” Next
academic year the new system will apply to 2.5 million students
in KG1, KG2, and primary one. Meanwhile, for those entering
the national high school system, Shawki is changing it to resem-
ble the grade-point-average approach, where work throughout
the year is an essential component of the final grade.

The last component of the ministry’s plan is to help parents
understand how this new system works so they can act as a sec-
ond driving force to push their children to accept it and excel.
“To reform the education system,” he explains, “we must
change the cultural notion that school is where you spend 12
years rushing year to year to reach university, and [no need to
learn] anything in the process.” ■

ANNUAL GENERAL MEETING

Education Reform One Year at a Time
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The AmCham Energy Committee welcomed Amira el
Mazni, former vice chairman of the Egyptian Natural Gas
Holding Company (EGAS), to a May 28th session on Egypt’s
recent natural gas law to explore the country’s potential as
an energy hub.

As a primary source of economic growth in Egypt and one of
the most environmentally friendly forms of energy, natural gas
can help enhance local investment opportunities, boost produc-
tion, and diversify power sources, el Mazni said. 

She went on to talk about the essential role of the government,
core principles, and tools needed to regulate the market.

The model introduced ensures nondiscriminatory access to
the national gas grid. The new natural gas market regulation law
represents the ultimate in independent and transparent regula-
tory legislation, she notes. The law’s main provisions address
transmission, distribution, re-gasification, and storage.

Financially backed by the World Bank, European Bank for
Reconstruction and Development, and other international
institutions, Egypt earned membership in the
Mediterranean Forum for Energy Regulation (MedReg)
after ratification of the law and its Executive Regulation.

Such a transformation offers Egypt the possibility of pro-
viding the region – and the world – with a sustainable and
secure source of energy, el Mazni explained, highlighting the
potential of capitalizing on local resources and infrastruc-
ture by promoting the value of existing assets to new and
potential investors.

Beyond a monitoring role, she concluded, effective reg-
ulators ensure fair competition and maturity of markets,
culminating in reliance on financial instruments and
increasing opportunities.■

ENERGY COMMITTEE 

Unlocking Egypt’s Potential as an Energy Hub

AmCham’s Corporate Sustainability and Responsibility (CSR)
Committee hosted, on the 22nd of May, a panel discussion titled
“Contributing to Sustainable Development Goals (SDGs)
through Responsible Business” with Alyaa Kassem, external
affairs manager for Unilever Mashreq; Mark Avery, regional
manager for human resources and administration at Apache
Egypt; Nahla Kamal, head of corporate affairs for Nestlé Egypt;
and Passant Fouad, head of external communications for
Juhayna Food Industries.

Unilever’s three main pillars: health and hygiene; environ-
ment; and enhancing livelihood. The company has actively
engaged with the Egyptian public to expand opportunities in its
value chain with initiatives such as Zeinab, Erada, and Nour.
While the Zeinab initiative generated over 10 million sales in
2017, Erada and Nour have employed more than 90 visually
impaired youth throughout Egypt.

Apache’s initiative, Springboard, is part of the company’s strat-
egy to “give where you are.” Since 2003, it has partnered with the
Ministry of Education and National Council for Childhood and
Motherhood to build and maintain schools in Giza, Fayoum, and
Minya. Since its inception, Springboard has seen more than
7,000 graduates and trained more than 400 teachers per year.

Nestlé’s “Creating Shared Value” approach is based on long-
term sustainability strategies, helping to ensure that values

become “embedded in the social fabric of societies.” In line with
the SDGs, Nestlé conducts analyses to assess priorities and max-
imize impact on society and policy-makers. Nestlé Egypt com-
mits to multi-stakeholder partnerships to respond to health defi-
ciencies, communities’ wellbeing, and environmental safety.

Moreover, the SDGs represent a “scalability tool” necessary
to align corporate strategies and governance with international
standards. Such has been Juhayna’s strategy, incorporating glob-
al goals into its five operational pillars. Juhayna has been recog-
nized as a pioneer of “responsible consumption” by UNIDO. It
has gradually relied on clean energy-generating mechanisms,
environmental protection, and waste management, as well as
technical skills and infrastructure development to “redirect
efforts toward similar global goals.” ■

CORPORATE SUSTAINABILITY AND RESPONSIBILITY COMMITTEE 

Toward Sustainable Development
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MERCEDES-BENZ EGYPT

Member News

Mercedes-Benz Egypt has launched a new customer centric program where
customers can buy and sell used Mercedes-Benz cars via the official
dealership. Every Mercedes-Benz car included in this program passes
through rigorous safety, mechanical, electrical and history checks before
being awarded by the official local dealership a 12 months warranty, 24hrs
roadside assistance, and full service history. Certified vehicles are only
displayed at the Mercedes-Benz authorized dealerships.

ABB

ABB and the Egyptian Ministry of Trade & Industry sign a Memorandum
of Understanding (MoU) to support the implementation of the ministry’s
strategic pillars, namely industrial development; SME development and
entrepreneurship; enhancing the country’s export profile; technical and
vocational education; and institutional development. In other news, ABB
in Egypt inaugurated its "First Digital Ability Exhibition" featuring ABB
latest digital solutions for the industrial sector, oil & gas and renewable
energy.

JAZ HOTEL GROUP

Jaz Hotel Group’s properties have been awarded a “Certificate of
Excellence 2018” from TripAdvisor, one of the world’s most prominent
travel websites. The certification is based on customer reviews and ranking
of the hotel chain. Awarded hotels are located in Almaza Bay on the
North Coast, Hurghada, Marsa Alam, South Sinai, Ain Sokhna, and Luxor.
This is not the first time for the group to achieve such high ranking on the
world’s top leading travel websites.

IDEAL STANDARD 

Ideal Standard has celebrated its 35th anniversary in the Egyptian market.
The company designs, manufactures, and supplies bathroom innovations.
This year, the company is expected to reach a total of EGP 2 billion in sales
through introducing its pioneering vision in design as it connects technology
and real world needs without compromising on experience or performance.
Ideal Standard’s expansion plan is based on a two-pronged approach; the
first is concerned with the Egyptian market while the other focuses on the
international market through export.
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El Rabwa Integrated Educational
Services
Gaafar Hussein
CEO/ President

Address: Block K1, Sector 8, First
Settlement, New Cairo
Tel: (20-2) 2246-7064
Fax: (20-2) 2246-1063
Website: www.gpschool-eg.com

Academic/Educational/Research &
Development (R&D)

Membership Type
Associate Resident 

TBS- The Bakery Shop
Sameh El Sadat
Co-Founder & Chief Investment Officer

Address: 5 Sobhy Nasr Street, Golf Area,
Heliopolis
Tel: (20-2) 2417-2036
Fax: (20-2) 2414-2828
Website: www.tbsfresh.com

El Borg for Food Industries
Youssef Rabie 
Vice Chairman

Address: Semouha Industrial Zone, 14th
of May Bridge, Semouha, Alexandria 
Tel: (20-3) 426-3623
Fax: (20-3) 425-2944
Website: www.dreem.com.eg

Food & Beverages

Membership Type
Associate Resident 

Membership Type
Associate Resident 

Unimix for Ready Made Concrete
Omar Abbas
CEO

Address: 6 Abbas El Akkad Street, Nasr City
Tel: (20-2) 2672-1281
Fax: (20-2) 2274-1568
Website: www.unimixegypt. Com

Building Materials

Membership Type
Associate Resident  

Egyptian-American Enterprise Fund
Amal Enan
Executive Director

Address: 888 Seventh Avenue, Floor 16,
New York NY 10106. USA
Tel: (00-1) 212-994-9802
Fax: (00-1) 708-837-8120
Website: www.eaefund.org

Investment

Membership Type
Associate 

Non-Resident

Andersen Tax & Legal Egypt
Maher Iskander
Managing Partner

Address: 46 El Thawra Street, Floor 1,
Heliopolis 
Tel: (20-2) 2291-1276
Website: www.andersentaxlegal.com.eg

Legal Services

Membership Type
General 

German Lebanese Co. for Industry
Mohamed Elhout
Executive Director

Address: Block 1 B, El Mahager, 2nd
Industrial Zone, Al Obour City 
Tel: (20-2) 16730
Website: www.glc.com.eg

Chemicals

Membership Type
Associate Resident 

Tamweely Microfinance
Amr Abou Elazm
Chairman

Address: 3 Abu El Feda Street, Zamalek
Tel: (20-2) 2735-9141

Financial Sector

Membership Type
Associate Resident 
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Electro Industries/ Gauge Tech
Mina Ishak
Africa Regional Director

Address: 1800 Shames Drive Westbury,
NY 11590, New York, USA
Tel: (001) (516) 334-0870
Fax: (001) (866) 928-7908
Website: https://electroind.com/

Power

Membership Type
Associate 

Non-Resident  

Financial Sector 
Omar Ramzy
Head of Corporate Banking, Debt & Structured Finance,
Banque Du Caire

Ossama El Naggar
Global Transaction Banking Division Head, Banque Du
Caire

Yasser Abdellah
Head of Global Customer Relations, Commercial
International Bank (CIB)

Nivine El Nawawy
Senior Vice President-Global Customer Relations,
Commercial International Bank (CIB)

Mohamed Abdel Monem 
General Manager-Operations Department, Corporate
Leasing Company Egypt (CORPLEASE)

Khaled Sarhan 
General Manager- Corporate Department, Corporate
Leasing Company Egypt (CORPLEASE)

Ahmed Khorshed
Chief Executive Officer, Tamweely Microfinance

Building Materials
Atef Mohamed
Corporate Business Development Director, Unimix for
Ready Made Concrete

Food & Beverages
Abeer Ali
Government Relations Manager, Nestlé Egypt

Information Technology
Ahmed Abdelaziz
Project Manager, Excelogica

Affiliate Members

For any change to contact information, please contact the
Membership Services Department at the Chamber’s office
Tel: (20-2) 3333-6900, ext. 0016 Fax: (20-2) 3336-1050  

E-mail: membership@amcham.org.eg

Change in member’s category:
Osama Bishai 
CEO, Orascom Construction
Category: General
Sector: Construction/Engineering

Ayman Kandeel
Chief Executive Officer, AXA Insurance
Category: Associate Resident
Sector: Insurance

Changes

Adel Gadalla
Vice President, International & Wholesale, Telecom Egypt

Insurance
Hassan Helmy
Head of Human Resources-Egypt HUB, Willis Towers
Watson

Legal Services 
Lena Hamdy
Partner, Andersen Tax & Legal Egypt

Ahmed Hammouda
Partner, Andersen Tax & Legal Egypt

Ziad Gadalla
Partner, Helmy, Hamza & Partners (Baker & McKenzie)

Petroleum
Mohamed El Kady
Project Engineer, Apache Egypt Companies

Kareem Dabbous
Project Manager, Improved Petroleum Recovery - IPR
Group of Companies

Hatem Hassan
Operations Manager, Egyptian Drilling Co.

Transportation
Sherif Emara
Country Chief Financial Officer, Mediterranean Shipping
Company

Affiliate Members
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For more information about these jobs and others, visit: 
www.amcham.org.eg/recruitment – e-mail: recruitment@amcham.org.eg, Tel: (20-2) 333 88 220 Ext. 1513 - 1514 Fax: (20-2) 333 73 779

Jobs
AMCHAM RECRUITMENT CENTER

Construction Projects 
Water & Waste Water 

Construction Projects 
Local Administration
Authorities

Rehabilitation/ replacement of siphon No. 6 underneath Kom Al Orz Canal at
Kilo 12.000.

Completion of roads works at the Social Housing Project Zone - remainder of
620 feddans area (gravel soil + cement) - in the City. Pre bid meeting set for
6/26/2018.

General Dept. for East Kafr El Sheikh Drainage

General Authority for New Urban Societies, New
Tiba City Development Agency, The Cashier

50,000 LE 
LE 1,000   

500,000 LE
LE 2,000 

July 29

July 10

www.amcham.org.eg/TAS
For further information, contact the Business Information Center at AmCham Egypt

Tel: (20-2) 3338-1050 – Direct: (20-2) 3761-9641 • Fax: (20-2) 3338-9896 • E-mail: info@amcham.org.eg
Website: www.amcham.org.eg • US Website: www.amcham-egypt.org

Description Client Bid bond
Specs feesDeadline Sectors

Beneficiary Sectors                    Generating Sectors

Top Tenders
TOP TENDERS FROM TAS

Code Vacancies Company Name
112512 Pharmacies Channel Manager Royal Herbs
112561 Technical Office Manager Global Consolidated Contractors - GCC
112629 IT Assistant Operation Manager Toyota Egypt
112659 Plant Manager Special Foods International (CCBC)
112666 Catering Operation Manager Paradise Capital Holding for Financial Investments S.A.E
112430 Director of Helmy Institute for Medical Sciences Zewail City of Science and Technology

Sector Show Name Website Embassy Contact Person TEL.

August

Machinery /
Furniture

International Woodworking
Fair, LLC iwfatlanta.com Tarek Khodary 2797-3487

August

Safety and Security ASIS 2018 securityexpo.asisonline.org Cherine Maher 2797-2688

Energy - Renewable Solar Power International solarpowerinternational.com Dina Bissada 2797-2340/2330

Environmental
Technologies WEFTEC 2018 weftec.org Rania Mekhail 2797-3487

U.S. Exhibitions
Listings are now available on our website:www.amcham.org.eg

Exhibitions related to the following sectors are scheduled for the upcoming months.

For more information about these exhibitions, please contact: The Commercial Service at the U.S. Embassy
Tel: (20-2) 2797-2330/ 40 - E-mail: office.cairo@trade.gov

*Please refer to the Commercial Service at the U.S. Embassy for any updates on the exhibitions.
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Exclusive Offers

The BUSINESS MONTHLY Classifieds section is open exclusively to AmCham member companies. 
Text ads are £E 150 for up to 30 words, £E 5 per additional word. Abbreviations, phone numbers and e-mail addresses count as one word. Display ads are
£E 100 per cm in height, per column (max. 20cm in combined total height). Discounts are offered for regular advertisers and repeat bookings.
Insertion orders, payment and ad content must be received by the 15th of the month preceding publication. All classified ads subject to editorial approval. For more
information, or to place a classified ad, contact Amany Kassem at (20-2) 3338-9890, fax (20-2) 3338-0850, e-mail: akassem@amcham.org.eg

Aramex International Egypt is pleased to offer to AmCham members a free Shop &
Ship membership, all AmCham members are exempted from the $45 membership

fee. In addition to a 30% discount on all Personal Domestic Services.
“ Shop & Ship “ is an international shipping service that allows 

you to shop from the US, the UK, China, Turkey, UAE, India, 
South Africa, Hong Kong, Germany, Italy, Spain, France, Singapore, Canada and

Malaysia and then we deliver it to you with the best rates.”

*Discounts will be granted to AmCham members upon 
presenting their AmCham 2018 membership card*

For more information, please contact:
Mohamed Ben Halim
Short No.16996
Email: mohamed.Benhalim@aramex.com

Please visit AmCham Cyberlink on http://www.amcham.org.eg/cyberlink
for more information on AmCham benefits

This offer is valid until December 31, 2018

ARAMEX INTERNATIONAL EGYPT

10% discount (food and non-alcoholic beverages only) in the following restaurants: 
Four Seasons Hotel Cairo at Nile Plaza: Bella and Zitouni 

Four Seasons Hotel Cairo at The First Residence: La Gourmandise 
Four Seasons Resort Sharm El Sheikh, Egypt: All outlets 

Four Seasons Hotel Alexandria at San Stefano: Byblos and Fresca, and Friday brunch in
Kala

Special NEW benefit:
10% discount on spa membership

*Dis count s  w i l l  be  granted fo r AmCh am members  upon  
presen t ing the ir  AmCha m 2018 membershi p  c ard *

For more information, please contact:
Cairo (Nile Plaza): (20-2) 2791-6923
Cairo (First Residence): (20-2) 3567 2121
Alexandria (San Stefano): (20-3) 581 8000 ext. 1049
Sharm El Sheikh Resort: (20-69) 360-3555

Please visit AmCham Cyberlink on http://www.amcham.org.eg/cyberlink 
for more information on AmCham benefits

This offer is valid until December 31, 2018

FOUR SEASONS HOTELS AND RESORTS, EGYPT

Is pleased to extend its offer of 15% discount on Food and Beverages at all Cairo
Marriott outlets (This offer does not require having a room at the hotel)

In addition to a special accommodation rate of:
• $115 per single room per night
• $130 per double room per night

• 25% discount on laundry during your stay
- Rate is for Bed and Buffet Breakfast at Omar’s Cafe, subject to availability and prior

reservation, valid at any day of the week. 
- Rate is subject to service charge and taxes.

- Offer is valid for  members only and has to be reserved through and used by the
member for a maximum of two rooms per stay.

- Members can only accompany their spouse and children during their stay.
-This discount is not applicable for more than 5 pax

*Di sc ou nt s  wi l l  be  gran ted for  AmCham members  upon 
present in g th e ir  AmCham 2018  membership  card*

For more information, please contact:
Mai Moenes • Phone: (202) 27394647 Ext. 8808 
Mobile: (20-12) 0434-0648 • Email: mai.moenes@marriotthotels.com

Please visit AmCham Cyberlink on http://www.amcham.org.eg/cyberlink 
for more information on  AmCham benefits

This offer is valid until December 31, 2018

CAIRO MARRIOTT HOTEL

Abou Ghaly Motors Group (AGM) has the pleasure to extend its exclusive benefits to
AmCham members on various products as follows: 

-Accessories Voucher with the amount of 2,000 EGP, 
for purchasing- Subaru -Jeep- Chrysler-KTM. 

-10% discount on Sixt rent car.
-20% discount on London Cab on the second leg to and from the Airport.

-Different financial programs from Abou Ghaly Group for all products 
with a minimum down payment of 25%.

-Protection plan including the insurance with a very special rate of 3.5%.
-5% discount on spare parts and a 10% discount on labor work.

- 20% discount door-to-door service inside Cairo.
-In case of accidents the car will be transferred to the service center, free of charge.

*Discounts will be granted to AmCham members upon 
presenting their AmCham 2018 membership card*

For more information, please contact:
Amr Mo'men • Phone Number: (20-2) 2413-4577/ 46300-000
Call Center: 19570 • Mobile: (20-12) 7520-7317
For London Cab reservation: 19670

Please visit AmCham Cyberlink on http://www.amcham.org.eg/cyberlink 
for more information on AmCham benefits

This offer is valid until December 31, 2018

ABOU GHALY MOTORS
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Bavarian Auto Group, the sole MINI importer in Egypt, has recently
introduced the all-new 2019 editions of the MINI. The new MINI comes
in a variety of three-door, five-door, and convertible cars. All three come
with a 1.5 liter turbocharged engine producing 136 horsepower and a
seven-speed automatic gearbox which perfectly balance fuel consumption
and performance. Some of the benefits of the new editions include:
upgraded LED headlamps offering much brighter lighting; metallic
exterior paint colors with available piano black exterior touches; a
touch-sensitive 6.5-inch infotainment screen with an updated interface;
and a new standard multifunctional steering wheel. 

BAVARIAN AUTO GROUP

L’Oréal Egypt has launched its First “Digital Forum” creating a new
communication platform in the beauty industry. The event was attended
by over 300 beauty professionals. The move is in line with the company’s
strategy to lead the digital transformation in the industry. The forum will
allow diverse industry professionals, digital expertise and SMEs to share
experience, successful case studies, and knowledge with salons. During
the forum L’Oréal Egypt announced its new CSR commitment to launch for
the first time in Egypt “green and accessible” salons in partnership with
Greenish NGO and Helm Foundation.

L’ORÉAL EGYPT

Hyundai Motors, the Official Partner of the 2018 FIFA World Cup
Russia, is sponsoring the FIFA World Football Museum. This exhibition
celebrates the FIFA World Cup history through the players who have
left an indelible mark on it in the past. One highlight of the exhibition will
be the Jules Rimet Cup, making its first public display outside of the FIFA
World Football Museum™. The Jules Rimet Cup was the original
FIFA World Cup™ Trophy between 1930 and 1970. In addition, it
features objects from the FIFA World Football Museum™ Collection
from the first FIFA World Cup™ in 1930.

HYUNDAI

The IKEA July sale has just started with markdowns up to 75 percent
on more than 1500 item around the store, coupled with new payment
solutions bridging the gap between its customers’ aspirations and
affordability. IKEA’s new solution is an easy application process
through the ValU app, which can be found at Google Play or the App
Store. The new payment solution presents multiple installments
schemes to choose from all based on zero percent interest for purchases
over EGP 1,000. The approval process is fast and flexible, helping
customers find a solution to get the products they need now.

IKEA EGYPT
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Global technology leader Xiaomi announced the launch of the Redmi S2
mobile phone in Egypt, marking the arrival of a new Redmi S series
with exceptional selfie capabilities. Touted as the best Redmi phone for
selfies, Redmi S2 sports a 16MP front camera powered by pixel binning
technology and Xiaomi’s own AI Beautify features. The phone also has a
12MP and 5MP AI dual camera. It has a 5.99-inch 18:9 full screen display.
Redmi S2 comes in three colors: gold, rose gold and dark gray. The 3GB +
32GB version will retail for EGP 2,999, while the 4GB + 64GB version is
priced at EGP 3,777.

XIAOMI

Orange Egypt’s CEO and Managing Director, Yasser Shaker participated in
the company’s CSR campaign to feed 10 million fasting Egyptians across 22
governorates, in collaboration with Misr el Kheir Foundation. Shaker joined
the first iftar that was held at Cairo University’s tent in the presence of a
number of Orange’s top management as well as the Director of Resource
Development at Misr el Kheir Foundation, Amal Mobadda,  and the foun-
dation’s Director of Social Solidarity, Ahmed Aly. 

ORANGE

Baron Hotels and Resorts Egypt, a leading hotel management group,
has established an outstanding reputation for hospitality since its
establishment in 1980. That is why organizing your wedding at one of
their hotels is the perfect choice. The founding hotel, Baron Hotel
Heliopolis can offer couples an unforgettable wedding in the center of
Cairo overlooking the historical Baron Empain Palace. If a couple is
looking for a luxurious destination wedding, Baron Palace Sahl
Hasheesh, Baron Resort Sharm el Sheikh, and Baron Palms Sharm el
Sheikh are all situated in the best spots along the Red Sea.

BARON HOTEL

With a breathtaking view over the red sea; Hyatt Regency Sharm el
Sheikh is the perfect gateway to spend a much-deserved vacation. With
a various of unique features including one of a kind house reef for an
unforgettable diving and snorkeling experience, a sandy beach for real
relaxation and sunbathing in addition to three pools surrounded by
spectacular landscaping to indulge your mind, body, and soul. The hotel
has six restaurants serving freshly cooked specialties ranging from
Italian, Lebanese, Asian, BBQ, and seafood with enticing desserts and
snacks from the pastries corner. 

HYATT REGENCY
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Important Phone Call
The Customs Authority at Sharm el
Sheikh International Airport thwarted
the smuggling of a shipment of tooth-
paste and teeth whitening into the
country. The comical part of the story
is how they were arrested. The two
smugglers packed their suitcases to the
brim with EGP 300,000 worth of
smuggled goods from China and cov-
ered it with one layer of clothing, bet-
ting that customs would not even open
their suitcases as they were frequent
fliers and their faces are recognizable to
customs and security. And indeed, they
cleared customs without anyone
inspecting their bags. However, they
were caught after airport security over-
heard one of the smugglers bragging
during a phone call about how they
tricked customs.

Al Watan News, June 21st

Failed Attempt
Officials at the Cairo International
Airport arrested a Sub-Saharan Africa
national after a failed suicide attempt in
one of the shower rooms at the airport.
The arrested individual was deported
from Europe after unsuccessfully seek-
ing political asylum. Fearing prosecution
at home, he capitalized on the five hour
transit time at the local airport and
bought shoelaces from the in-airport
shops to fashion a long rope. He then
began hanging himself from the shower
curtain rail, which immediately col-
lapsed, breaking part of the sink as he
fell down. The racket alerted the police
who stormed in and arrested him.

Al Wafd, June 11th

Taxing Everyone
In its continuous attempts to increase
national revenue, Parliament is

proposing a new law that enforces
taxes on advertisements posted on
social media websites. The interesting
aspect of the law is that it stipulates if
any of these platforms don’t pay taxes
for its revenues realized from Egypt-
based companies, they would be con-
sidered tax evaders punishable as per
law 11 of year 1991, and their website
banned from Egypt. Furthermore,
they are subject to penalties if the
advertisement they post is not regis-
tered with the Supreme Council. To
get such a certification, Egyptian
companies must pay local authorities
EGP 50,000 in application. The big
question is whether the government
will want to go to international arbi-
tration against companies with no
presence in Egypt every time there is
a violation. 

CairoScene, June 11th 

Media Lite

52• Business Monthly - JULY 2018

Al Masry Al Youm, June 4th 

Media Lite is a satirical review of items published in the local and international press. All opinions and allegations made in them belong solely to the
original publications and no attempt has been made to ascertain their veracity.

A Glance At The Press

“The biggest proof that the
middle class is gone is that

there are no advertisements for
it. It is either adverts of things
that only rich people can buy
or about helping the poor.”
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