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Automotive Parts/Services/Equipment  

 
Overview        Return to top 

 
The car market in Tunisia is considered one of the major sectors of the economy and 
has drastically shifted from a focus on local car assembly between 1960s and 1980s to 
already-assembled vehicle imports since the early 1990s.  
 
However, in view of a sharp increase of car imports the Tunisian government decided in 
1995 to set up a quota system to fix the annual number of imported cars into the country.  
The quota system takes into consideration four main factors:  the trade deficit, market 
demand for new vehicles, investment arrangements between foreign car makers, and 
domestic car component manufacturers.  The implementation of such a quota system 
has allowed the government to better control the growth rate of the automobile sector in 
Tunisia through import controls and to monitor the trade deficit more closely.  It also 
allowed the government to promote a local automotive industry that helps create jobs 
and foster technology transfer to Tunisia.   
 
During the rule of former president Ben Ali, automotive imports, sales, and distribution 
were largely controlled by Ben Ali's family members.  In March 2011, a government 
decree nationalizing Ben Ali family assets affected some of the dealerships, effectively 
turning them into government-owned entities.  Their operations still continue, but under a 
different ownership structure.  
 
Automobiles with large engine capacity carry a high consumption tax, with rates rising to 
up to 277% for gasoline-fueled engines and 360% for diesel-fueled engines, but the 
Tunisian government has reduced this to 67% and 88% respectively if they are imported 
via an authorized distributor.  Luxury cars currently enter Tunisia through the parallel 
market and are available for sale at well below the official distributors' prices.  The tax 
reduction is intended to make the prices of legally imported automobiles more 
competitive. 
 
 
Best Prospects/Services      Return to top 

 
Tunisian dealers are increasingly looking to represent U.S. automobile manufacturers as 
the market presents potential niches.  This will lead to an increased demand for U.S. 
automotive parts and components. 
 
Opportunities       Return to top 

 
As the Tunisian automobile market diversifies beyond European brands, there is room 
for U.S. manufacturers and suppliers of spare parts.  Both GM (operated in Tunisia 
under the GM, Chevrolet, and German-made Opel brands) and Ford have successfully 
entered the automobile car market.   
 
In December 2012, the total number of passenger cars in circulation reached 983,535.  
European brands largely dominate the market with a market share of 62.8% (mainly  
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Renault 16.7%, Volkswagen 13.8%, Peugeot 13.7%, Fiat 9,6%, and Citroen 9%).  U.S. 
brand names control a limited market share of 11.8% (mainly Ford 7.2%,  Chevrolet 
4.1%, and GM-Opel 0.5%).  
 
In 2012, total sales of new passenger cars and pick-up cars reached 37,136 vehicles 
and 9,392 vehicles respectively.  
As Ben Ali’s extended family holdings are nationalized or restructured, this may open up 
the way for more foreign automobiles.  In early 2011, the then-Minister of Trade and 
Tourism noted the auto import sector would be liberalized, although no specific 
measures have yet been announced. 
 
Investment in manufacturing automobile components for export is a priority sector for the 
Government of Tunisia due to its labor-intensive, and therefore job creation, 
characteristics.  Several U.S. companies have successfully invested in this sector. 
 
For information about Market opportunities and access to tender information please  
E-mail Tuniscommericial@state.gov 
 
 




